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Pharmaton 


Another  big  advertising  campaign 
for  Pharmaton  Capsules. 

Advertising  Schedule  reaching  86%  of  the  target  market 


|  Photographic 

SPECIAL  SECTION 

EEC  fifth 
directive 
may  change 


Daily  Express  (Southern  Edition) 
11 "  x  4  columns  Feb  12, 26,  Apr  19 
8"  x  3  columns  Mar  12, 26,  Apr  23 
Daily  Mail  (Southern  Edition) 

10" x  4  columns  Feb  19,  Mar  5,  Apr  16 
8" x  3  columns  Mar  19,  Apr  2, 30 

Daily  Telegraph  (Southern  Edition) 
11 "  x  4  columns  Feb  12, 26,  April  23 
8"  x  3  columns  Mar  12, 26,  April  9 


Evening  Standard 

10"  x  4  columns  Feb  19,  Mar  19,  Apr  30 
8"  x  3  columns  Mar  5,  Apr  2, 16 
*Radio  Times 

l/i  page  Mar  1, 22, 29,  Apr  12 
*T.V.  Times 

'A  page  Feb  15,  Mar  8,  Apr  5, 19 
'(London,  South,  Anglia,  Westward, 
Wales  &  West,  Midlands  editions) 


High  repeat  purchase 

Judging  by  the  figures  for  repeat  purchases,  people  are  finding  out  that 
what  we  say  is  true  -  Pharmaton  capsules  really  do  work. 

CashinonPharmaton's  profit  potential-Bonus  Offer 

available  through  February.  (These  discounts  apply  to  all  Pharmaton  products) 

For  orders  over  ^5  (trade  price) 

-you  get  7Vi%  off  goods  and  tax! 
For  orders  over  7*10  (trade  price) 

-you  get  10%  off  goods  and  tax! 

Attractive  compact,  single  unit  counter  displays  will  be  available  from 
Vestric  representatives,  or  contact  your  local  Vestric  branch. 


Council  'no'  to 
transferable 
vote  system 


®  Pharmaton 


Lugano,  Switzerland 


For  further  informationon  Pharmaton  products,  contact  the  Pharmatonlnformation  Bureau,  6,RoseberyRoad,London,SW24DE 

Vestric  Ltd  are  the  main  UK  distributors  for  Pharmaton  products. 
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our  RO 
shampoo 
range... 


SOFTAIRE 


MEDCROSS' 


SOFTAIRE"  SHAMPOO  RANGE: 


MEDCROSS"  MEDICATED  SHAMPOO: 


A  HANDSOME  WELL  PRODUCED  PRODUCT 
AND  A  SOPHISTICATED  MEDICATED 
SHAMPOO 


"SOFTAIRE"  SHAMPOO— BEER,  EGG  &  LEMON 
HERB  AND  LANOLIN— POSSIBLY  THE  MOST 
ATTRACTIVE  ECONOMY  SHAMPOO  YET 
MARKETED. 

REFERENCE  NO.  32— PRICE  £1.05  per  Doz.  +  Tax. 
Recommended  Retail  Price:  15peach. 

TEST  MARKETING  IN  DECEMBER  SHOWED  ANDRE  PHILIPPE  NEW  SHAMPOO  RANGE  TO  BE 

A  BIG  SUCCESS  AT  HOME  AND  ABROAD 


REFERENCE  NO.  20— PRICE :  £2.50  per  Doz. 
Recommended  Retail  Price:  36p  each 


Tax 


gc? 


71  &■  71b  Gowan  Avenue,  Fulham,  London,  SW6  6RJ,  England 
Telephone:  01-736)2194/2397  Cables:  "Andrephil-London" 


SPECIAL  NOTE 

All  our  customers  will  receive  an  up-to-date  price 
list,  order  form,  and  prepaid  envelope  through  the 
post  within  the  next  few  days. 
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New  Silvikrin  Conditioning 

Biggest  launch  ever  in  the  hair  care  market -over £2  million. 

5fc  New  packs  with  integrated  look  across  the  full  range  -  research  tests 
prove  higher  shelf  impact. 

%  Bigger  sales  from  bigger  sizes... large  130 cc  shampoo;  320grm  hairspray. 
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CONDITIONING 

iair  spray 


if  f/Tj,  ,., 


Shampoos  and  Hairsprays. 

%  All  shampoos  in  plastic  shatter-proof  bottles  with  leak-proof  caps. 
^  New  finer  spray  -  new  fresher  perfume  for  all  Silvikrin  Hairsprays. 
*  Brilliant  new  conditioning  formulas  in  shampoos  and  hairsprays. 

The  biggest  thing  that's  ever  happened  to  hair! 


:x\  / 


CONDITIONING 

hair  spray 
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Nowadays  there's  only  one  flykiller  in  it. 


Last  year's  trading  proved  it  conclusively- 
there  is  one  flykiller  that  outsells  all  others  three  to 
one  because  it's  more  effective  and  lasts  much 
longer-it's  name?  Vapona. 

This  year  don't  get  tied  up  with  substitutes. 
Only  buy  the  one  your  customers  know  and  ask  for. 
The  one  which  this  year  carries  the 
heaviest  ever  advertising.  Heaviest  ever 


kills  flying  insects 
for  upto4months 


national  TV.  PLUS  heavy  continuous  advertising  in 
all  the  best  colour  magazines. 

Remember  there's  only  one  brand  in  it- 
VAPONA. 

And  now  there's  a  new  Vapona  product  - 
Vapona  Spirelle. The  most  beautiful  and  advanced 

3 flykiller  in  the  world.  Vapona  Spirelle 
completes  the  Vapona  line  up. 


Vapona 


small-space 
insect  killer 

® 


Shellstar  Ltd.  Ince,  Chester  CH2  4LB 


For  up  to  4  months 
inseci  control 
in  small  spaces 

(«»»  cRif  tor  Jttnh) 
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EEC  fifth  directive  is 
ikely  to  be  changed' 


Draft  EEC  directive  5 — the  one  regulating 
general  practice,  and  which  is  currently 
causing  concern  among  employee  pharma- 
cists— will  be  substantially  different  when 
the  revised  version  is  published,  Mr  W.  M. 


Mr  W.  M.  Darling  addresses  the 
Nottingham  meeting 


Darling  predicted  at  Nottingham  on 
Monday. 

Mr  Darling,  who  heads  the  UK  dele- 
gation to  the  pharmaceutical  groupment, 
based  his  prediction  on  changes  made  in 
other  draft  directives  over  the  past  few 
months.  Of  the  seven  directives  approved 
by  European  pharmacy  some  years  ago, 
four  had  now  been  revised  and  there  were 
two  additional  directives;  in  both  cases 
there  was  a  new  emphasis.  For  example, 
whereas  draft  directive  5  restricted  medi- 
cine sales  to  pharmacies,  new  directive  8, 
published  in  November  1972,  referred  to 
sales  outside  pharmacy  when  permitted  by 
member  states.  Directive  8  also  brought 
in  the  word  "company"  for  the  first  time, 
and  there  was  a  changed  attitude — even 
between  publication  of  revised  directive  1 
in  June  and  new  directive  8  in  November 
— on  the  question  of  "titles"  used  by 
migrant  pharmacists  in  a  host  country. 

Challenged  on  representation  of  em- 
ployee pharmacists  at  European  level — 
where  hospital,  industrial  and  general 
practice  pharmacy  have  their  own 
groups — Mr  Darling  promised  to  find  out 
how  a  "groupment"  is  formed.  The  pledge 
was  made  to  Mr  W.  H.  Howarth,  whose 
recent  letter  (C&D,  January  27,  pl02) 
sparked  off  the  latest  debate. 


Nineteen  fewer  pharmacies 

There  was  a  net  loss  of  19  pharmacies  in 
Great  Britain  during  January,  according 
to  the  monthly  list  of  register  corrections 
published  by  the  Pharmaceutical  Society. 
Thirteen  new  premises  were  opened,  but 
32  closed  down. 

Regional  breakdown  was:  London 
four  opened,  seven  closed;  England  (re- 
mainder) seven  opened,  21  closed;  Wales 
and  Monmouthshire  two  closed;  Scotland 
two  opened,  two  closed. 

Noel  Hall  plan  for 
East  Anglia  adopted 

A  plan  for  the  implementation  of  the  Noel 
Hall  working  party  recommendations  for 
the  reorganisation  of  the  hospital  phar- 
maceutical services  in  the  East  Anglian 
region  has  been  approved  by  the  Regional 
Hospital  Board  and  the  Board  of  Govern- 
ors of  United  Cambridge  Hospitals. 

The  plan  provides  for  the  setting  up  of 
three  areas  which  are  broadly  coterminous 
with  the  new  local  government  boundaries. 
The  Regional  Pharmaceutical  Advisory 
Committee  is  to  be  reconstituted  as  a  stand- 
ing committee  of  the  East  Anglian  Regional 
Hospital  Board,  and  in  each  area  there 
will  be  an  Area  Pharmaceutical  Advisory 
Committee  including  medical,  pharmaceu- 
tical and  nursing  staff  together  with  repre- 


sentatives of  the  Hospital  Management 
Committees  concerned. 

The  proposed  staff  establishment  in- 
cludes, in  addition  to  the  three  area  phar- 
macists, provision  for  principal  pharma- 
cist posts  in  eaoh  of  the  main  district  gen- 
eral hospitals  in  the  Region.  Three  fur- 
ther posts  for  special  principal  pharmacists 
are  recommended  for  quality  control,  re- 
search and  information  services.  The 
western  area,  based  on  the  United  Cam- 
bridge Hospitals,  already  has  an  area  phar- 
macist in  post.  The  south  eastern  area  will 
be  based  on  the  Ipswich  and  district  gen- 
eral hospital,  and  the  north  eastern  area 
on  the  Norfolk  and  Norwich  Hospital.  It 
is  hoped  that  the  posts  will  be  advertised 
shortly  as  soon  as  the  moratorium  on  area 
pharmacist  posts  is  lifted  by  the  Depart- 
ment. 

BPIA  warn  over 
'grey  imports' 

Beware  of  "grey  imports."  That  is  the 
warning  put  out  recently  by  the  British 
Photographic  Importers'  Association. 

At  a  recent  general  meeting  of  the  As- 
sociation, discussion  took  place  with  re- 
gard to  cameras  which  are  being  imported 
into  the  UK  by  persons  other  than  the 
authorised  importers  and  subsequently 
being  offered  for  sale. 

The  meeting  felt  that  the  problems  in- 


volved with  these  unauthorised  importers 
are  not  generally  appreciated.  Some  of 
them  are  as  follows: 

□  The  purchaser  of  such  cameras  may 
not  be  entitled  to  the  full  benefits  appli- 
cable under  the  manufacturer's  guarantee 
as  these  have  to  be  provided  by  the  sole 
importer  who,  of  course,  does  not  consi- 
der himself  responsible  when  cameras  are 
imported  other  than  through  the  auth- 
orised channels. 

□  It  is  understood  that  some  of  the  over- 
seas addresses  quoted  in  advertisements 
offering  the  cameras  for  sale  are  in  fact 
accommodation  addresses  and  when  pay- 
ment is  to  be  made  with  order,  the  dan- 
gers are  apparent. 

□  It  is  possible  that  some  of  these 
cameras  will  not  have  borne  UK  import 
duty  and  any  purchasers  could  have  prob- 
lems on  returning  to  the  U.K.  after  hav- 
ing taken  the  camera  abroad. 

President  urges  control 
on  vitamin  sales 

The  sale  of  vitamins  A  and  D  products 
should  be  more  closely  supervised  and  no 
vitamin  should  be  sold  without  a  warning 
of  the  dangers  that  could  result  from  over- 
dosage, the  president  of  the  Pharmaceutical 
Society,  Mr  J.  P.  Kerr,  said  at  the  week- 
end. 

Commenting  on  the  US  Food  and  Drug 
Administration's  recent  proposal  to  limit 
the  strength  of  vitamin  A  and  D  products 
on  sale  to  the  public,  Mr  Kerr  said  the 
move  was  both  timely  and  wise.  "The 
Food  and  Drug  Administration's  report  is 
said  to  have  found  evidence  that  excessive 
amounts  of  vitamin  A,  taken  over  long 
periods  of  time,  can  increase  pressure 
within  the  human  skull  and  mimic  a  brain 
tumour. 

It  also  reports  that  large  doses  of 
vitamin  A  have  been  shown  to  retard 
growth  in  children,  and  that  vitamin  D 
has  been  known  to  retard  the  mental  and 
physical  growth  of  children." 

Mr  Kerr  said  the  Medicines  Commission 
had  been  extremely  worried  about  the 
excessive  use  of  the  vitamins  A  &  D.  There 
was  a  generally  held — but  mistaken — 
belief  that  vitamins,  in  whatever  quantity, 
were  good  things  to  take  and  that  if  they 
did  no  good  then  they  could  certainly  do 
no  harm. 

The  Department  of  Health  was  now 
considering  whether  cautionary  warnings 
should  be  given  on  all  preparations  con- 
taining vitamins  A  and  D,  and  the  Phar- 
maceutical Society  were  pressing  the  De- 
partment to  take  early  action. 

"If  the  United  States  Food  and  Drug 
Administration  has  evidence  of  dangers, 
hitherto  unrecognised,  associated  with  the 
taking  of  vitamins,  then  we,  as  a  society, 
are  only  doing  our  duty  in  drawing  public 
attention  to  it,"  said  Mr  Kerr.  "The  adver- 
tising and  taking  of  vitamins  must  be 
considered  more  seriously  by  everyone 
concerned,  particularly  in  relation  to  child- 
ren." 

The  FDA  has  proposed  daily  limits  of 
10,000  international  units  for  vitamin  A 
and  400  international  units  for  vitamin  D 
in  over-the-counter  sales.  The  recommend- 
ed daily  intake  of  vitamin  A  in  Britain  for 
adults  is  2.500  units  and  100  units  of 
vitamin  D. 
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Sweeter  smelling  males 
says  new  survey 


According  to  new  research  findings  on 
women's  influence  on  the  buying  of  male 
toiletries.  Britain's  women  appear  to  be 
concerned  at  keeping  their  menfolk  smell- 
ing sweeter.  Six  women  in  every  10  under 
65  purchased  aftershave  or  male  deodor- 
ants in  the  previous  12  months  as  gifts. 

These  findings  are  contained  in  a  new 
section  of  The  Cosmetic  and  Toiletries 
Survey  1972-Second  Half,  published  this 
week  by  IPC  Magazines.  And  according 
to  the  survey,  covering  the  last  two  quar- 
ters of  1972.  some  56  per  cent  had  bought 
aftershave  as  a  gift  in  the  last  12  months, 
compared  with  14  per  cent  purchasing 
deodorant. 

Involving  interviews  with  over  2.000 
women,  the  report  shows  as  far  as  gift  pur- 
chases are  concerned  that  no  less  than  a 
fifth  of  those  purchasing  had  bought  four 
or  more  bottles  of  aftershave:  that  Christ- 
mas is  the  most  popular  time  for  buying 
and  that  some  42  per  cent  of  women  pur- 
chasers do  so  for  someone's  birthday. 

Gift  purchases 

Over  half  the  women  had  bought  after 
shave  for  their  husbands,  19  per  cent  for 
their  fathers.  17  per  cent  for  their  sons 
and  42  per  cent  for  other  relatives.  Ten 
per  cent  had  bought  for  boyfriends  or 
fiances  overall  but  27  per  cent  of  women 
in  the  13-24  age  bracket  had  bought  for 
their  boyfriends. 

Old  Spice  remains  the  most  popular 
gift-buy  aftershave  among  women,  40 
per  cent  of  buyers  opting  for  this  brand 
compared  with  26  per  cent  for  Avon,  22 
per  cent  for  Brut  and  10  per  cent  for 
Cedar  Wood.  As  far  as  deodorants  axe 
concerned,  Avon  and  Old  Spice  lead  the 
field  with  30  and  26  per  cent  respectively. 
Right  Guard  follows  with  10  per  cent. 

Another  new  section  in  the  report  deals 
with  deodorants  for  the  feet.  It  shows 
that  a  third  of  all  women  use  these  pro- 
ducts and  that  talcum  powder  is  the  most 
popular  choice.  However,  aerosol  deodor- 
ants foot  sprays  have  a  39  per  cent  share 
of  the  market  compared  with  talcum  pow- 
der's 43  per  cent.  Some  15  per  cent  of 
women  claim  to  use  foot  deodorants  at 
least  once  a  day  and  there  is  a  tendency 
for  users  to  be  younger  women  and  middle 
class.  Among  aerosol  deodorant  users, 
Scholl  was  chosen  by  more  than  half 
compared  with  12  per  cent  using  Avon, 
six  per  cent  using  Cool  Foot,  three  per 
cent  using  Boots  own,  and  24  per  cent 
using  other  brands. 

Avon  still  had  17  per  cent  of  users  in 
the  nail  varnish  category,  eye  shadow  in- 
creased to  17  per  cent  from  14  per  cent 
in  1971,  bath  preparations  dropped  to  30 
per  cent  from  42  per  cent;  talcum  powder 
showed  a  slight  increase  to  28  per  cent 
from  26  and  their  sales  showed  little 
change  in  the  other  categories. 

Colgate's  share  of  the  toothpaste  mar- 


ket dropped  a  little,  from  28  per  cent  in 
1971  to  25  per  cent  and  so  did  Macleans, 
from  22  per  cent  to  20  per  cent.  Close  Up 
claimed  14  per  cent,  followed  by  Ultra- 
Brite  with  10  per  cent.  SR  with  nine  per 
cent  and  Signal  with  seven. 

The  struggle  for  shampoo  leadership 
has  now  reached  an  impasse,  with  both 
Sunsilk  and  Silvikrin  claiming  11  per  cent. 
Sunsilk's  share  in  1971  was  14  per  cent 
and  Silvikrin's  12  per  cent.  Vosene  fol- 
lows the  two  leaders  with  nine  per  cent 
and  Bristows  close  behind  with  eight  per 
cent. 

Sunsilk  are  still  top  of  the  aerosol  hair 
spray  league,  in  fact  they  have  increased 
their  position  from  18  per  cent  in  1971  to 
19  per  cent.  Silvikrin  have  moved  into 
second  place  with  15  per  cent  share  and 
Supersoft  have  dropped  a  further  two  per 
cent  from  15  to  13  per  cent.  The  overall 
purchasing  trend  remains  at  60  per  cent. 

In  the  sector  "soap  for  use  on  the  face". 
Palmolive  has  overtaken  Lux  to  become 
brand  leader,  claiming  17  per  cent  as 
opposed  to  15  per  cent  in  1971;  while 
Lux's  position  has  remained  static.  Camay 
follows  with  11  per  cent,  a  drop  of  two 
per  cent;  Imperial  Leather  still  has  eight 
per  cent;  Fairy  Toilet  has  dropped  to 
six  from  seven  per  cent  and  is  now  level 
with  Boots  own  brand. 

An  interesting  brand  movement  is  in 


the  cold  creams/lotions/cleansing  milks 
category  where  Ponds  is  now  equal 
leader  with  Johnson's  Baby  Lotion/O^l 
with  13  per  cent.  Nivea  Creme  follows 
closely  behind  with  12  per  cent  (from  15 
per  cent  in  1971).  Then  comes  Boots  own 
with  11,  and  Avon  with  nine  per  cent. 

The  increased  purchasing  trend  of  cos- 
metics and  toiletries  continued  to  rise 
with  fragrances  85  per  cent  (from  83  per 
cent  in  the  second  half  of  1971):  moistur- 
ising lotions/creams  27  per  cent  (from  25 
per  cent),  rouge  or  blushers  now  22  per 
cent  (from  18  per  cent),  eye  shadows  56  per 
cent  (from  54  per  cent),  nail  varnish  44 
per  cent  (from  41  per  cent)  and  mascaras 
now  52  per  cent  (from  50  per  cent). 
However,  the  use  of  cold  creams/ 
lotions/cleansing  milks  dropped  to 
53  per  cent  (from  55  per  cent);  sun 
protection  products  dropped  to  41  per 
cent  (from  46  per  cent  in  the  second  half 
of  1971):  eyeliners  down  to  21  per  cent 
(from  23  per  cent):  compressed  face  pow- 
der to  45  per  cent  (from  48  per  cent);  hair 
dressings/conditioners  or  cream  rinses 
down  to  26  per  cent  (from  28  per  cent),  of 
these — 73  per  cent  of  women  used  a  con- 
ditioner. 18  per  cent  a  cream  rinse  and 
eight  per  cent  a  hair  dressing;  hand  cream/ 
lotion  down  to  75  per  cent  (from  80  per 
cen:)  and  skin  food  to  14  per  cent  (from  I 
18  per  cent).  Bath  cubes  dropped  again.  1 
from  24  per  cent  during  the  second  half  of  1 
1971  to  18  per  cent.  But  both  bath  salts/  I 
crystals/tonic  salts  and  bath  oils/essences  1 
showed  an  increase,  now  36  per  cent  (from  I 
31)  and  22  per  cent  (from  21)  respectively.  I 

A  comprehensive  annual  report  giving  I 
more  detailed  analyses  and  covering  the  I 
period  July  1972-June  1973  will  be  pub-  I 
lished  later  in  the  year. 
The  Cosmetics  and  Toiletries  Survey  1972- I 
Second  half,  IPC  Magazines  Ltd,  15  Long  I 
Acre,  London  WC2E  90U.  Price:  £20  for  I 
first  copy,  £5  thereafter. 


Recent  visitors  to  the  Cooper  field  research  station  at  Berkhamsted  Hill 
Herts,  were  the  Trade  Commissioners  from  Tanzania  and  Zambia  who 
were  shown  the  work  being  carried  out  for  the  control  of  animal 
diseases  in  tropical  countries.  In  the  picture  above  they  are  inspecting 
a  cattle  spray  race  which  enables  animals  to  be  automatically  sprayed 
with  an  insecticide  for  the  control  of  cattle  ticks.  Left  to  right  are: 
Mr  Harold  E.  Harbour  (technical  director,  Cooper,  McDougall  & 
Robertson  Ltd);  Mr  J.  D.  M.  Hearth,  chief  executive,  Royal  Agricultural 
Society;  Mr  A.  G.  Rayner,  equipment  section,  Cooper  technical  bureau; 
Mr  J.  S.  Mwambazi,  Trade  Commissioner,  Zambia:  Mr  J.  G.  P.  Kabisa, 
Trade  Commissioner,  Tanzania;  Mr  Paul  Capstick,  overseas  liaison 
officer,  Cooper  technical  bureau. 
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ointments 


{ristol-Myers  Co  Ltd:  Mr  D.  Ross  Dick- 
on and  Mr  F.  G.  O'Neill  have  been  ap- 
jointed  to  the  board.  Mr  Ross  Dickson 
oined  the  company  in  August  1971  as 
rroup  personnel  manager  and  his  new 
josition  will  be  personnel  director.  Mr 
P'Neill,  who  joined  the  company  in  July 
971.  continues  to  hold  the  title  of  gen- 
eral manager.  Republic  of  Ireland.  Mr 
R.  Baei  has  been  promoted  to  product 
nanager  in  their  products  division. 

Mr  Ronald   Craig,   chief   pharmacist  at 
Derby  City  Hospital  has  been  appointed 
Jto  the  new  post  of  deputy  regional-area 
pharmacist. 

Eaton  Laboratories:  Mr  Albert  S.  Gunn 
lias  been  appointed  to  the  newly  formed 
position  of  general  sales  manager.  Mr 
Gunn  spent  two  years  with  an  American 
company  before  returning  to  Britain, 
entering  the  pharmaceutical  industry  with 
the  Crookes  Laboratories  Ltd.  Prior  to 
joining  Eaton  Laboratories  he  was  a  mem- 
ber of  the  small  management  team  which 
established  Duphar  Laboratories  in  Britain. 
Mr  B.  Kaltz  is  appointed  promotion 
manager. 

Bonne  Bell  Ltd  have  appointed  the  follow- 
ing area  managers:  London,  Mr  W. 
Knight;  Kent,  Hampshire,  Surrey  and 
Sussex,  Mr  St  Clair-Stevenson,  and  Mid- 
lands, Mr  K.  A.  Jordan. 

Gala  Cosmetics  Group  Ltd:   Mr  J.  M. 

Taylor  having  been  appointed  assistant 
managing  director  of  the  company  has 
relinquished  his  responsibilities  for  UK 
sales.  Mr  A.  J.  Howard  is  appointed  gen- 
eral sales  manager  for  the  group  and  Mr 
R.  S.  Allan,  formerly  general  sales  man- 
ager for  Outdoor  Girl  and  Miners,  has 
taken  up  a  senior  sales  and  marketing 
appointment  within  the  Gala  Group  inter- 
national division. 

Wellcome  Foundation  Ltd:  Dr  Arnold 
Worlock  whose  appointment  to  the  board 
was  announced  earlier  (C&D,  November 
4,  1972)  has  now  taken  up  his  appoint- 
ment. It  was  announced  at  the  annual 
meeting  on  February  7  that  Mr  J.  D. 
Robinson,  having  reached  retirement  age. 
was  not  seeking  re-election  to  the  board. 

Remington  Electric  shaver  division  (Sperry 
Rand  Ltd)  have  appointed  the  following 
salesmen:  Mr  H.  A.  Smith  for  North-west 
England:  Mr  E.  W.  Brown  for  North-east 
England  and  Mr  S.  Murdoch  for  East 
Scotland. 


Deaths 

Edkins:  On  February  3,  Dr  Robert  Patrick 
Edkins,  BPharm,  PhD,  FPS,  FR1C,  9 
Wardie  Road.  Edinburgh  5.  Dr  Edkins 
qualified  in  1932  and  had  been  chief  phar- 
macist of  Organon  Laboratories  Ltd  since 
1939. 


Topical  reflections 


BY  XRAYSER 


Whither 


At  t^e  beginning  of  this  year,  accompanied  by  a  sotte  voce  fanfare,  we 
embarked  on  a  new  adventure  by  becoming  a  member  of  the  European 
Economic  Community.  It  has  been  obvious  that,  pharmaceulically,  the 
Channel  is  wider  than  the  broad  Atlantic  and  that  reconciliation  and 
harmomsation  presents  problems,  and  so  far  as  Draft  Directive  V  is 
concerned  there  is  a  conflict  of  opinion  in  this  country,  particularly  in  regard 
to  items  2  and  6. 

The  principles  enunciated  in  those  items  refer  to  (2)  the  restriction  of  the 
goods  which  a  pharmacist  is  authorised  to  trade  in  in  his  pharmacy  and  (6) 
the  principle  lhat  full  professional  responsibility  is  of  such  importance  that  he 
should  at  least  be  the  owner  of  the  medicament  he  supplies,  which  in  effect 
means  that  he  assumes  personal  responsibility  for  the  quality  of  the 
ma-erials. 

The  principles  have  been  accepted  by  the  Council  of  the  Pharmaceutical 
Society  and  reaffirmed  by  the  EEC  (Policy)  Committee.  But  while  the 
Council  as  a  whole  has  approved,  one  of  its  members,  Mr  D.  E.  Sparshott, 
clearly  disagrees  with  the  decision  of  his  colleagues.  He  writes  in  relation 
to  item  2  that  he  is  not  willing  to  agree  that  a  committee  consisting  mainly  of 
Continent!  pharmacists  is  competent  to  decide  what  goods  a  pharmacist 
should  trade  in  in  this  country,  and  that  para  6  is  directed  against  companies 
and  is  designed  to  introduce  into  this  country  the  principle  of  one  man,  one 
pharmacy. 

To  his  apparent  credit,  Mr  Sparshott  seems  to  be  more  concerned  with  the 
effect  of  the  principle  on  employee  pharmacists  than  on  the  companies 
themselves.  His  view  is  that  the  Council  has  a  duty  to  protect  the  interests 
of  all  pharmacists  and  he  states  that  it  is  his  aim  to  see  that  that  is  done.  What 
power  Mr  Sparshott  has  to  alter  things  on  behalf  of  the  employee  pharmacists 
I  do  not  know,  nor  do  I  quite  see  what  power  the  employees  themselves 
may  have.  Are  we  to  take  it  that  in  going  into  the  Community  we  have,  as  a 
nation,  reserved  the  right  to  accept  that  which  suits  us  and  rejects  that  which 
does  not?  If  that  is  so  it  seems  a  peculiar  form  of  harmony,  but  the  final 
decision  may  not  be  ours. 


Thirty  years 


There  is  no  doubt  that  the  commercial  side  of  pharmacy  has  gained  ground 
over  the  years,  and  that  at  a  time  when  professionally  we  have  been  granted 
more  scope  than  at  any  time  in  our  history.  As  long  ago  as  1941  the  report  of 
the  Committee  of  Inquiry,  set  up  by  members  of  the  Society,  was  published— 
under  very  different  conditions  from  those  obtaining  today. 

It  said:  "In  the  style  and  arrangement  of  bis  premises,  in  his  business 
policy  and  in  his  external  relations,  the  pharmacist  should  so  act  as  to 
emphasise  his  distinctive  character  and  to  mark  him  off  from  other  shop- 
keepers. The  necessity  for  him  to  do  so  arises  from  the  fact  that  under 
modern  conditions  a  purely  commercial  policy  offers  attractions  which  are 
difficult  to  resist.  .  ." 

Since  those  words  were  written  there  has  been  widespread  evidence  of 
diminishing  resistance.  Pharmacy,  if  it  is  anxious  to  reach  out  for  professional 
status — I  am  not  concerned  with  dividends — should  consider  whether 
rehabilitation  might  not  come  from  elsewhere. 


□  Mr  Stanley  Blum,  MPS.  chairman  of  Lon- 
don Pharmaceutical  Committee,  has  been 
invited  to  serve  on  a  consultative  panel 
set  up  by  the  Parliamentary  Labour  Party 
to  advise  their  sub  group  on  NHS  matters. 


□  The  Home  Secretary  has  withdrawn  the 
right  to  possess,  supply  and  prescribe 
Dangerous  Drugs  from  Dr  Harry  Dermot 
Whiteley  MB,  ChB.  21  Heneage  Road, 
Grimsby,  Lincolnshire. 
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Barclay  sell  their 
Weston  holding 

Barclay  Securities  is  selling  their  holding 
in  Weston  Pharmaceuticals  Ltd  for  £3 
million  in  a  deal  which  has  been  agreed 
to  by  J.  H.  Vavasseur  (financial  services 
group)  who  are  bidding  £17m  for  Barclay. 
London  and  County  Securities,  the  other 
major  shareholder  in  Westons,  is  buying 
798,848  of  the  shares  involved,  to  take  their 
stake  to  28  per  cent. 

Mr  John  Bentley,  chairman  of  Barclay 
is  resigning  as  chairman  of  Westons  and 
is  to  be  succeeded  by  Mr  Gerald  Chaplan, 
head  of  L  and  C. 

In  an  attempt  to  speak  to  directors  of 
Westons  on  Tuesday  a  director's  secre- 
tary said  that  "no  announcement  would  be 
made  until  the  next  board  meeting  which 
is  expected  in  two  weeks  time". 

Max  Factor  in 
US  merger 

Shareholders  of  Max  Factor  Inc  of  Los 
Angeles,  USA  and  of  Norton  Simon  in 
New  York  held  simultaneous  meetings  on 
Tuesday  and  agreed  the  terms  for  the 
merger  of  Max  Factor  with  the  US  food 
and  publishing  corporation  Norton  Simon 
(C&D,  November  18,  1972,  p759). 

Max  Factor  shareholders  will  receive 
1,115  shares  of  Norton  Simon  common 
stock  for  each  share  of  Max  Factor  capital 
stock. 

Pre-tax  profit  of  Norton  Simon  group 
(Canada  Dry.  McCalls  magazines)  topped 
£37m  in  1972. 

Says  Mr  David  Mahoney,  chairman  of 
Norton  Simon:  "With  this  acquisition, 
Norton  Simon  enters  an  important  new 
market  which  will  substantially  increase 
the  breadth  and  reach  of  our  marketing 
thrust.  We  have  long  considered  the  cos- 
metics industry  an  attractive  sector  of  the 
consumer  product  market  because  it  has 
shown  excellent  growth  and  has  generated 
a  high  return  on  shareholders  equity." 

The  recent  growth  record  of  Max  Factor 
had  been  particularly  attractive  to  Norton 
Simon.  Seven  of  Max  Factor's  top  15 
brands  had  been  introduced  in  the  past 
three  years  and  products  introduced  since 
1971  now  account  for  20  per  cent  of  Max 
Factor  sales.  Overseas  expansion,  how- 
ever, had  been  a  major  objective  of  the 
merger. 

Vice-president  named 
for  Revlon 

Mr  F.  H.  Choppin  has  been  appointed 
vice-president,  international  development, 
of  the  USV  Pharmaceutical  Corporation, 
the  Revlon  pharmaceutical  group.  An 
international  office  is  being  opened  in 
Europe  to  handle  those  international 
pharmaceutical    operations    which  were 


previously  controlled  from  New  York  and 
Mr  Choppin  will  work  from  that  office. 
In  consequence  of  this  appointment  he 
relinquishes  the  post  of  managing  direc- 
tor of  Berk  Pharmaceuticals  Ltd  but 
remains  chairman. 

Mr  W.  W.  Gerard,  BSc,  formerly  man- 
aging director  of  Eli  Lilly  &  Co  Ltd, 
Basingstoke,  has  been  appointed  managing 
director  of  Berk  Pharmaceuticals  Ltd. 

Two  new  directors 
for  Boots 

Mr  F.  W.  Wright,  MPS,  and  Mr  H.  J. 
Hann  have  been  appointed  to  the  board 
of  the  Boots  Co  Ltd. 

Mr  F.  W.  Wright  joined  Boots  as  an 
apprentice  in  1935  and  qualified  as  a 
pharmacist  in  1941.  After  rejoining  the 
company,  after  the  1939-45  war,  he  gained 
considerable  retail  experience  as  manager 
of  shops  in  London  and  Leeds  before  be- 
coming a  general  manager  for  branches 
in  the  Surrey  area.  He  was  appointed  the 
retail  staff  manager  in  1966  and  in  1971 
the  area  director,  Eastern  region.  He  was 
made  a  director  of  Boots  The  Chemists 
in  1969. 

Mr  H.  J.  Hann  joined  Boots  in  1951 
and  became  toilet  goods  buyer  in  1961. 
He  has  since  held  the  position  of  retail 
sales  manager,  and  in  1971  was  appointed 
retail  merchandise  controller.  He  became 
a  director  of  Boots  The  Chemists  in  1968. 

Change  of  name 

Because  of  potentially  conflicting  trade 
marks,  the  joint  managing  directors  of 
Intermed  Ltd.  Mr  John  Dyer  and  Mr 
Gordon  Turner  have  decided  to  change 
the  company's  name  to  DanMed  Ltd. 
This  change  of  name  coincides  with  the 
company's  move  to  new  and  larger  pre- 
mises at  Somersham  Road,  St  Ives,  Hun- 
tingdon (telephone:  St  Ives  62600). 

Rockware  look  to 
the  future 

Remain  strong  in  the  glass  container  in- 
dustry and  become  more  involved  in  other 
forms  of  packaging.  This  is  the  10  year 
forecast  of  the  Rockware  group  which  is 
contained  in  the  company's  "Business 
News"  published  this  week  for  the  infor- 
mation of  shareholders. 

Writing  of  management  requirements. 
Mr  Jim  Craigie,  group  managing  director 
says  that  technical  qualifications  are  not 
enough.  "We  shall  be  recruiting  technically 
qualified  people,  but  we  shall  also  be 
seeking  in  them  qualities  of  leadership, 
personality  and  desire  to  progress — not 
necessarily  down  one  street." 
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Sales  campaigns 
blamed  for  failure 

Sales  campaigns  by  women's  magazine; 
were  attacked  by  a  director  of  Jonathan 
Andrews  Cosmetics  &  Perfumes  Ltd,  which 
ran  up  debts  of  £34,500  in  under  a  year. 

Creditors  of  the  company,  who  met  ir 
London  on  February  8,  were  told  that  th{ 
controlling  director,  Mr  Lawrence  Levan 
had  said  the  campaigns  create  a  demanc 
which  was  often  short-lived.  Shopkeeper; 
had  to  stock  the  advertised  lines  but  fre- 
quently they  were  left  with  a  pile  of  unsolc 
goods. 

The  company  was  formed  in  Februarj 
1972  and  was  wound-up  last  month.  Trad- 
ing was  carried  on  from  161  Fleet  Street 
London,  EC4. 

Creditors  were  promised  there  wouk 
be  a  thorough  investigation  into  th< 
company's  trading  activities.  Officia 
receiver  Mr  Norman  Saddler  said  one  ol 
the  matters  to  be  looked  into  was  why  th< 
company  lost  so  much  money  so  quickly. 

Mr  Levan  was  said  to  be  a  creditoi 
himself  for  about  £5,000.  Asked  if  he  was 
prepared  to  give  up  his  claim  so  tha 
other  creditors  would  get  a  greater  divi 
dend,  he  replied :  "No,  definitely  not.  Ir 
my  opinion  I  have  done  my  best  for  credit 
ors." 

Mr  Levan  said,  in  reply  to  question: 
from  creditors,  that  it  was  true  his  wif< 
also  operated  a  drug  store.  He  added  then 
had  also  been  transactions  between  th< 
company  and  his  wife's  business.  "Al 
transactions  were  recorded  in  the  books,' 
he  went  on.  He  said  the  company  owec 
money  to  his  wife  for  goods  she  had  sup 
plied.  He  could  not  say  off-hand  how  much 

The  Official  Receiver  said  Mr  Levan  hat 
attributed  the  failure  to  over-stocking  and 
to  some  extent,  to  over-trading.  The  mair 
reason  had  been  the  numerous  sales  cam- 
paigns by  women's  magazines. 

The  company  assets  were  said  to  com- 
prise £2.093  cash  and  stock,  at  book  value 
of  between  £15,000  and  £20,000.  Creditor; 
nominated  Mr  R.  P.  Booth  CA,  1  Ward 
robe  Place,  Carter  Lane,  London  EC4  a; 
liquidator. 

UK  record  exports 

of  pharmaceuticals  in  1971 

United  Kingdom  exports  of  medicines 
vaccines,  etc,  totalled  £180-8  million  lasi 
year.  That  was  some  £12m  up  on  1971, 
itself  a  record  year.  The  former  six  EEC 
countries  bought  £35-6  million  of  British 
pharmaceuticals,  a  20-per-cent-increase 
over  1971. 

Pharmaceutical  export-import  figures 
for  1972  reflect  a  continuation  of  the  pat- 
tern established  over  recent  years,  however 
growth  of  exports  for  1972  over  1971, 
some  7  per  cent,  was  less  than  in  previous 
years,  although  similar  in  absolute  terms. 

Imports  continued  to  mount,  from 
£37-6  m  in  1971  to  £43-7  m  in  1972. 

The  Republic  of  Ireland  was  the  prin- 
cipal   market   with    purchases   of  £1T2 
million  (£9-5  million  in  1971).  Second  was 
Japan,  which  imported  £10-4  million  of 
pharmaceuticals  from  Britain  (£9-3  mil-j 
lion).  Third  biggest  market  was  Belgiuml 
followed    by    Nigeria,    USA,    Sweden,  I 
France,  Italy,  West  Germany  and  Switzer-  j 
land. 
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Who  packages  everything 
from  pills  to  chemists? 
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We  do 

The  Wellcome  Dispensing  Range  covers  everything 
from  the  smallest  Coplastic  bottle  to  the  largest  size 
of  gent's  white  drillcoat. 

Which  could  make  lifea  lot  easier  and  more  profit- 
able for  you. 

Buying  all  your  dispensing  requirements  from  a  single 
source  saves  time,  paperwork  and  money. 
Whatever  you  need,  it's  almost  sure  to  be  on  our  list. 
And  you  can  be  confidentthat  it's  ofthe  highest 
quality,  competitively  priced,  available  whenever  you 
want  it,  and  thoroughly  tried  and  tested. 
Take  our  comprehensive  range  of  plastic  containers 
for  example,  which  includes: 

Certor  PVC  medicals:  6  sizes:  50ml  to  500ml. 
Coplastic  tablets:  clear  and  amber:  7  sizes: 

16ml  to  11 2ml. 
Coplastic  vials:  clear  and  amber:  6  sizes: 

15mlto85ml. 
Coplastic  jars:  clear  and  amber:  5  sizes: 

30ml  (1  oz)to360ml(12oz). 

If,  like  us, you  feel  that  buyingall  you  need  from  one 
source  makes  good  sense, send  offthecoupon  below. 
We  look  forward  to  hearing  from  you. 

IMPORTANT  REMINDER! 

Our  special  bonus  offer  on  all  Coplastic  tablet  bottles 
and  all  Certor  PVC  metric  medicals  ends  on  March  3rd. 

nSend  this  coupon  nowto: 
Bernard  Pordes,  Wellcome  Consumer  Division,  ! 
Crewe  Hall,  Crewe,  Cheshire. 

Please  arrange  for  you  r  representative  to 
call  on  me. 


My  name  and  address  is: 
NAME  


ADDRESS. 


Dispensing  Aids  from 
Wellcome  Consumer  Division 
Incorporating  Certor  from 
Macdonald  of  Manchester. 


Wellcome] 
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New  products 
and  packs 


)ver-the-counter  medicinals 

Jvistat  relaunched 

Jecause  of  the  previous  success  of  their 
iroduct,  Uvistat  sunscreen,  WB  Pharma- 
euticals  Ltd  have  decided  to  now  make 
he  range  generally  available  to  the  public, 
vhere  before  the  bulk  of  sales  has  come 
rom  prescription  or  doctors'  recommenda- 
ions. 

The  actual  product  is  unchanged  but 
ill  the  packs  have  been  redesigned  to  in- 
orporate  "much  more  consumer  appeal" 
nd  a  family  size  cream  has  been  added, 
loth  iizes  of  cream,  the  50g  (£0-42)  and 
lOOg  (£0-78)  are  presented  in  polythene 
ubes  with  large  caps  and  the  Uvistat 
;unscreen  for  lips  (£0  36)  also  has  a  new 
:ase.  The  colours  used  are  black  and 
white  with  bright  orange. 

Existing  stock  in  old  packs:  complete 
shrink-wrapped  outers  of  6  x  50g  tubes 
and  complete  shrink-wrapped  dispensers 
of  12  Uvistat-L,  can  be  returned  for  cre- 
dit up  to  March  30  but  the  odd  tubes 
and  sticks  cannot  be  accepted  for  replace- 
ment. 

The  company  are  planning  an  extensive 
press  campaign  and  a  pre-launch  display 
bonus  is  available  (WB  Pharmaceuticals 
Ltd,  Fulton  House,  Empire  Way,  Wemblev, 
Middlesex  HA9  OLX). 

Cosmetics  and  toiletries 

Courant  perfume  launch 

Helena  Rubinstein  have  created  a  new 
perfume,  Courant,  which  they  describe 
as  having  warm,  floral  notes  "suitable 
for  every  mood  and  occasion".  Courant 
is  also  claimed  to  have  "exceptional  last- 
ing power",  derived  from  Balkan  mousse 
de  chcne  subtly  blended  with  modern 
derivatives  from  myrrh  and  frankincense. 
It  is  available  in  £oz  and  ^oz  parfum 
(£3-55  and  £5-60);  2oz  eau  de  parfum 
mist  (£1-48);  2oz  eau  de  parfum  (£1-38): 
perfumed  dusting  powder  in  drum  with 
matching  puff  (£190):  and  talc  in  light- 
weight spray  cylinder  (£0  95).  The  pack- 
aging is  pale  celadon  green  and  taupe 
with  silver  and  white.  The  perfume  bottle 
itself  is  a  cubist  design  with  crystal  cap. 
Available  from  the  end  of  April  (Helena 
Rubinstein  Ltd.  31  Davies  Street.  London 
W1Y  1FN). 


Wild  Musk  from  Max  Factor 

The  new  fragrance  from  Max  Factor  is 
Wild  Musk  which  is  described  by  the 
makers  as  a  "strange  bitter-sweet  fragrance 
which  develops  into  a  rich  fullness  with  a 
long-lasting  effect".  Two  different  presen- 
tations are  available:  Wild  Musk  fragrance 
essence  (£0  85),  a  concentrated  oil  which 
should  be  used  sparingly  because  of  its 
long-lasting  qualities;  and  Wild  Musk  spray 


essence  (£0  85),  a  less  oily  metered  spray 
which  can  be  used  more  liberally.  (Max 
Factor  Ltd,  16  Old  Bond  Street,  London 
Wl). 

Economy  shampoo  range 

Andre  Philippe  have  launched  a  new 
shampoo  range  in  the  UK.  The  Softaire 
Shampoo  range  comprises  beer,  egg  and 
lemon,  herb  and  lanolin  variants  (£015), 
each  presented  in  a  clear  polythene  bottle 
with  white  cap.  An  unusual  addition  to 
the  range  is  Medcross  medicated  sham- 
poo (£0-36)  for  family  use.  The  consti- 
tuents are  Empicol  TL40,  Empilan  CDE, 
Irgasan  DP300,  bronopol,  perfume.  Aqua- 
lose  LL100  and  ammonium  chloride 
(Andre  Philippe  Ltd,  71  Gowan  Avenue. 
Fulham,  London  SW6  6RJ.) 

Versatile  body  shampoo 

The  Cedar  Wood  range  for  men  now 
includes  body  shampoo  (£0  30),  a  clear  gel 
for  use  in  the  shower  or  bath  which,  say 
Goya,  "lathers  instantly  to  clean  and 
freshen  the  skin".  The  body  shampoo  can 
also  be  used  to  provide  a  foam  bath  and 
an  effective  hair  shampoo  the  manufac- 
turers claim  (Goya  Ltd,  Badminton  Court, 
Amersham,  Bucks.). 

Hand  and  body  lotion 

A  new  hand  and  body  lotion  from  Cuti- 
cura  is  packed  in  183g  squeeze  packs 
printed  in  Cuticura  house  style  and  colours 
(£0-34).  The  new  lotion  will  be  supported 
by  national  advertisements  in  women's 
magazines  throughout  the  year  and  trade 
discounts  are  available  (Cuticura  Labora- 
tories Ltd.  Clivemont  Road.  Cordwallis 
Trading  Estate.  Maidenhead.  Berks.). 

Bathtime  soap 

Vivelle  of  London  have  added  soap-on-a- 
rope  (£0-39)  to  their  range  of  products. 
Intended  for  use  in  the  bath,  the  soap  is 
claimed  to  be  both  long  lasting  and  kind 
to  the  skin  and  has  the  same  fragrance  as 
their  Skin  Mousse  and  talc  (Fassett  &  John- 
son Ltd.  19  Radford  Crescent.  Billericay, 
Essex). 

Bronnley  soap  eggs 

Soap  eggs  are  a  new  addition  to  the  Bronn- 
ley range  which,  although  recommended  as 
being  suitable  for  an  Easter  gift,  are  in- 
tended to  be  an  all-year-round  item.  Each 
punnet  (£0  54)  holds  three  eggs,  which 
weigh  3oz  each :  one  with  English  Clematis 
fragrance  (lilac),  another  with  English  Rose 
(deep  pink),  and  Lemon  Verbena  (sharp 
yellow).  The  eggs  can  also  be  sold  indivi- 
dually (£0T8).  Available  from  March  15 
(H.  Bronnley  &  Co  Ltd,  10  Conduit  Street, 
London  W1R  0BR). 


Sundries 

Block  air  freshener 

The  Astral  Floral  air  freshener  bubble- 
pack  range  is  available  in:  Fressia,  Rose 
Petal,  Carnation.  Apple  Blossom  and 
Mimosa  fragrances  and  will,  say  the 
makers,  clear  away  stale  air,  keep  clothes 
fresh  and  repel  moths.  Supplied  in  three 
dozen  display  outers  (Secto  Co  Ltd,  Car- 
Iinghurst  Road,  Blackburn). 

New  Poli -Grip  size 

Stafford-Miller  Ltd,  Hatfield,  Herts,  have 
introduced  a  new  economy  size  pack  Poli- 
Grip  containing  72gm.  It  will  be  introduced 
on  special  bonus  terms  in  a  counter  display 
pack  which  contains  six  tubes.  The  pack 
design,  say  Stafford-Miller,  has  been 
"freshened  up"  and  in  due  course  the 
standard  and  large  packs  will  reflect  this 
new  design.  The  standard  and  large  sizes 
will  be  available  on  bonus  terms  linked 
to  display  at  the  same  time.  Poli-Grip  will 
be  supported  by  television  advertising 
throughout  the  year. 

Protective  footwear 

A  new  type  of  boot  has  been  added  to  the 
range  of  protective  footwear  produced  by 
W.  J.  Hart  &  Sons.  Main  features  include 
a  resistance  to  all  oils,  blood  and  other 
similar  products,  plus  high  quality  non- 
slip  properties.  This  re-styled  boot,  say 
the  company,  gives  greater  flexibility  and 
has  a  longer-lasting  work  life  (W.  J.  Hart 
&  Sons  Ltd,  212  Putney  Bridge  Road, 
London  SW15  2NF). 
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Dermaclear  distributors 

J.  Waterhouse  &  Co  Ltd,  Church  Street, 
Ashton-under  Lyne,  nr  Manchester,  have 
been  appointed  distributors  for  Derma- 
clear,  the  slcin  treatment  for  acne.  The 
product  will  be  advertised  in  the  Press, 
commencing  with  regional  advertising  in 
Lancashire,  Cheshire,  North  Wales,  York- 
shire and  Staffordshire,  later  taking  in  the 
Birmingham  area.  Small  parcels  will  be 
made  available  on  bonus  terms. 

Unichem  counter  bags 

A  new  range  of  counter  bags,  aimed  at 
brightening  up  shopping  at  the  chemist, 
has  been  introduced  by  Unichem  Ltd, 
Crown  House,  Morden,  Surrey.  There  are 
two  types — a  flat  version  in  blue  and 
green,  and,  an  extended  range  of  satchel 


bags  with  side  gussets,  in  a  pink  and  lilac 
motif.  Flat  bags  are  available: 
5  x  6in  at  £0  51  a  1000;  7  x  9in  at  £1  a 
1,000;  8*  x  12in  at  £1-75  a  1,000;  10  x 
16in  at  £1-30  a  500.  Satchel  bags  are 
available :  3  x  6in  plus  2in  gusset  at  £0  74 
a  1.000;  5  x  9in  plus  2in  gusset  at  £1  a 
1,000;  6  x  12|in  plus  2^in  gusset  at  £1-69 
a  1.000;  10  x  16in  plus  2in  gusset  at  £1-37| 
a  500. 

Pharmax  amendments 

Pharmax  Ltd,  Bourne  Road,  Bexley. 
Kent  DA5  1NX,  have  introduced  20 
(£0-37i)  and  100  (£1-571)  unit  packs  of 
their  Opulets  ointments.  These  will  gra- 
dually replace  the  original  15  and  250 
unit  packs.  The  company  is  also  discon- 
tinuing Biotergic,  their  "bactericidal, 
haemolytic  detergent"  on  March  31. 

Sterilisation  indicator 

The  need  not  only  for  sterility  but  also 
the  reliable  indication  of  sterility,  has  pre- 
sented many  problems.  One  step  forward 
is  indicator  tape  introduced  to  the  Fisons 
scientific  apparatus  catalogue.  This  self- 
adhesive  tape  is  provided  with  chemical 


strips  which  change  colour  as  soon  as  the 
correct  temperature  and  time  interval  have 
been  reached  in  an  autoclave.  Added  bene- 
fits of  this  indicator  tape  are  that  it  leaves 
no  sticky  residue  on  the  sterilised  pro- 
ducts and  is  inexpensive.  (Fisors  Scientific 
Apparatus,  Bishop  Meadow  Road,  Lough- 
borough, Leicestershire  LE11  ORG.) 

Bulk  tablet  production 

Thomson  &  Joseph  Ltd  of  Norwich  and 
W.  H.  Legat  Ltd  of  Farnworth,  Lanes, 
have  joined  forces  to  manufacture  generic 
tablets  including  plain  compressed,  sugar 
coated  and  later  this  year  film  coated  types. 
In  addition  to  tablets  offered  for  sale  in 
bulk  or  export  packs,  the  group  will 
undertake  long  run  contract  manufactur- 
ing. 

Technical  director,  Mr  N.  Driver,  FPS, 
FRIC,  is  in  charge  of  production  and  qua- 
lity control.  Materials  and  marketing  are 
dealt  with  at  the  group  marketing  office 
Thomson  &  Joseph  Ltd,  Castle  House, 
Norwich  NOR  41D,  under  the  supervision 
of  Mr  R.  G.  Joseph — sales  director. 

Buying  house  appointment 

J.  A.  Ewing  &  Co  (London  Ltd,  Finsbury 
Court,  Finsbury  Pavement,  London  EC2A 
ILX,  have  been  appointed  buying  house 
for  the  UK  and  the  Irish  Republic  by 
the  largest  retail  buying  organisation  in 
Germany,  Kaufring  GMBH  Dusseldorf. 
This  organisation  with  a  turnover  of  £350m 
a  year  operating  on  co-operative  lines, 
handles  the  central  buying  on  behalf  of 
630  independent  stores  in  Germany. 
Suppliers  in  Britain  wishing  to  expand  in 
Europe  are  invited  to  contact  messrs 
Ewing. 

Dispensing  and  dispensary  aids 

The  Wellcome  consumer  division,  Crewe 
Hall,  Crewe,  Cheshire,  invite  inquiries  for 
a  wide  range  of  dispensary  requirements. 
White  drill  coats,  pestles  and  mortars  and 
plastic  spoons  are  to  be  found  in  their 
list  as  well  as  wrapping  paper,  bags — 
with  or  without  chemists'  name  and  labels. 
There  is  also  a  comprehensive  range  of 
plastic  containers  that  includes  six  sizes 
of  "medicals",  seven  sizes  in  the  Coplas- 
tic  "tablet"  range,  six  sizes  of  vials  and 
five  sizes  in  the  jar  range. 

From  the  Macdonald  group  there  is  a 
full  range  of  dressing  sundries,  cotton 
wool,  bandages,  lint,  gauze  finger  stalls, 
eye  baths,  flannels  and  styptic  pencils.  A 
series  of  cotton  wool  products  for  cos- 
metic and  toiletry  use  is  also  offered. 

Retailers  are  invited  to  write  to  the 
company  for  details. 

Syntex  script  pads 

A  new  type  of  doctor's  prescription  pad 
for  oral  contraceptives  has  been  introduced 
by  Syntex  Pharmaceuticals  Ltd,  Maiden- 
head. Berks  for  the  prescription  of 
Norinyl-1,  Norinyl-1/28  and  Noriday. 

The  pads  are  in  the  style  of  a  booklet 
and  provide  the  prescriber  with  a  check  list 
of  specific  conditions  for  which  oral  con- 
traception is  not  recommended,  plus  the 
criteria  which  should  be  taken  into  account 
when  deciding  between  a  combined  oral 
contraceptive  or  the  mini-pill. 

The  design  is  said  to  have  been  based  on 
recommendations  made  by  the  Pharma- 
ceutical Society  and  subsequently  endorsed 
by  the  British  Medical  Association  for  the 
layout  of  oral  contraceptive  prescriptions. 
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Five  successes! 

Pan  Britannica  Industries  Ltd,  Britannica 
House,  Waltham  Cross,  Herts,  have  intro- 
duced five  products  for  the  amateur  gar- 
dener— Benlate :  a  systemic  fungicide 
(£0  95),  is  now  recommended  for  a  wide 
range  of  common  diseases  on  flowers, 
fruit,  vegetables,  lawns,  greenhouse  crops 
and  pot  plants. 

Bio  tomato  food :  a  "nutrient  balance". 
With  each  pack  there  is  a  free  "first-aid" 
sachet  of  magnesium  spray  to  deal  with 
cases  of  deficiency.  Two  sizes  are  available, 
8fl  oz  (£0-20)  and  16fl  oz  (£0  34).  Cool- 
glass:  a  brush-on,  wipe-off,  weatherproof 
greenhouse  shading,  also  available  in  two 
sizes :  2fl  oz  sufficient  to  cover  500  sq  ft 
of  glass  (£0-25),  and  8fl  oz  to  cover  up  to 
2000  sq  ft  of  glass  (£0  80). 

Pbi  lawn  weedkiller  in  a  new  bottle  with 
built-in  self-measuring  device  (£0-35).  The 
preparation  cannot  spill,  even  if  knocked 
over.  Liquisafened  chlorate  means,  as  the 
name  implies,  that  pbi  have  managed  to 
tame  the  inflammable  qualities  of  sodium 
chlorate  but  retained  the  weedkilling  pro- 
perties. The  preparation  is  a  "liquid  slurry". 
After  application  it  attracts  moisture, 
damping  down  the  fire  risk.  It  is  available 
in  three  sizes  of  polythene  bucket,  suitable 
for  treating  44  sq  yd  (£0-45),  88  sq  yd 
(£0-85)  and  220  sq  yd  (£1-75). 

Clostridia  diseases  booklet 

A  map  showing  the  distribution  of  the 
eight  principal  Clostridia  diseases  of  sheep 
is  featured  in  a  new  booklet  "A  System 
for  All  Seasons",  published  by  the  agri- 
cultural division  of  Wellcome  Foundation 
Ltd,  Ravens  Lane,  Berkhamsted,  Herts. 
The  free  booklet  explains  the  differences 
between  vaccines  and  sera,  the  basic 
principles  of  immunity  and  how  vaccines 
work  by  producing  antibodies  in  the  treated 
animal.  A  16  mm  colour  film  of  the  same 
name,  running  time  16  minutes  can  be 
borrowed  without  charge  from  Wellcome 
Film  Library,  183  Euston  Road,  London 
NW1  2BP. 

Agents  for  Adagio 

Four  new  agents  who  have  been  appointed 
to  represent  Fiona  Sands  Ltd  for  the  sale 
of  Adagio  are:  H.  F.  Hunt,  5  Red-brook 
Road.  Ridgeway,  Newport  covering  the 
areas  S.  Wales,  Monmouthshire,  Hereford- 
shire, Glos;  M.  F.  Leach,  22  Cardinals 
Walk,  Taplow,  Maidenhead,  covering  Beds, 
Berkshire,  Bucks,  Herts,  Middlesex,  Oxon, 
N.  London  and  N.W.  London:  G.  F.  Jack, 
420  Woodham  Lane,  Woodham,  Wey- 
bridge,  Surrey  covering  Surrey,  W.  Sussex 
including  Brighton  and  Hove;  and  K.  K. 
Wynes,  White  Lodge,  Ringles  Cross,  Uck- 
field,  Sussex  covering  Kent,  E.  Sussex, 
S.W.  London.  S.E.  London. 


Bonus 
offers 

Armour  Pharmaceutical  Co  Ltd,  Hamp- 
den Park,  Eastbourne,  Sussex  BN22  9AG. 
AAA  mouth  and  throat  spray.  10  invoiced 
as  8. 
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Promotions 


'Still  a  Johnson's  baby" 

This  month  Johnson  &  Johnson  launch 
heir  new  television  campaign  for  four  of 
heir  main  baby  toiletries  aimed  at  ex- 
tending usage  within  the  16-34  age  group. 
Jaby  lotion,  baby  cream,  baby  powder 
ind  baby  shampoo  will  be  featured  indivi- 
lually  in  15  and  30-second  commercials 
vith  special  emphasis  on  lotion  and  pow- 
Jer  in  the  London  area.  It  will  be  a  tele- 
vision debut  for  baby  cream  and  the 
inking  theme  being  used  throughout  the 
;ampaign  is  "You're  still  a  Johnson's 
jaby"  (Johnson  &  Johnson  Ltd,  Greater 
London  House,  Hampstead  Road,  Lon- 
lon  NW1). 

Anglers'  three-point-plan 

Algiers  are  launching  a  three-point  cam- 
paign with  the  emphasis  on  sampling  dur- 
ing the  early  part  of  1973  for  both  Angiers 
iunior  aspirin  and  children's  cold  relief 
Irink.  This  campaign  started  on  February 
1  when  Angier  leaflets  were  included  in 
the  packs  distributed  by  the  Bounty  gift 
pack  scheme,  together  with  a  reply  paid 
;ard  for  sample  requests,  supported  by  a 
full  colour  advertisement  in  the  Bounty 
baby  book.  And  on  February  19,  14,000 
nedical  personnel  (including  health  visi- 
tors, district  nurses  and  midwives)  will  re- 
vive Angiers  promotional  literature  to- 
gether with  product  samples. 

A  new  on-counter  display  stand  designed 
to  hold  stock  of  both  products,  plus  a 
trade  bonus  scheme,  completes  the  cam- 
paign (Bristol-Myers  Products,  Stamford 
House,  Langley,  Slough  SL3  6EB). 

Uvistat  relaunch  campaign 

Uvistat  sunscreen  is  being  promoted  to 
the  consumer  for  the  first  time  with  a  new 
campaign  aimed  particularly  at  the  young 
mother  with  the  slogan  "Every  family 
under  the  sun  needs  Uvistat  protection". 
The  campaign  starts  with  a  full  page  in 
the  Beauty  in  Vogue  Spring  issue,  fol- 
lowed by  advertisements  in  other  women's 
magazines  including  Family  Circle,  Living, 
Woman  and  Woman's  Realm  as  well 
as  specialist  media  like  mountaineer- 
ing and  skiing  journals.  30-second  televi- 
sion commercials  are  also  being  planned 
for  June  and  July  in  the  ATV  Midlands 
area  (WB  Pharmaceuticals  Ltd,  Fulton 
House,  Empire  Way,  Wembley,  Middlesex. 

More  Foamy  bonus 

The  foamy  aerosol  shaving  creams  from 
Gillette  are  currently  being  offered  with 
extra  content.  Flashed  on  packs  of  both 
Foamy  regular  and  Foamy  lemon-lime  are 
free,  extra  contents — 40g  extra  on  the  nor- 
mal 160g  pack  (£0-30)  and  75g  extra  on 
the  normal  320g  pack  (£0-52)  (Gillette  In- 
dustries Ltd,  Great  West  Road,  Isleworth, 
Middlesex. 


On  offer  from  Tabac 

Two  current  offers  from  Tabac  Original, 
for  a  limited  period  only,  are  Tabac  sham- 
poo offered  free  with  each  90cc  Tabac 
Original  aftershave  purchase  (£0  99)  and 
a  guest  size  Tabac  Original  soap  given  free 
— also  with  the  90ce  Tabac  aftershave 
(£0-99).  Both  offers  are  sold  in  counter  dis- 
play outers  containing  six  aftershave 
packs;  the  display  outer  with  the  shampoo 
offer  also  features  a  back  display  featur- 
ing Peter  Wyngarde  (Eylure  Ltd,  Grange 
Industrial  Estate,  Cwmbran,  Monmouth- 
shire NP4  2XR). 

New  backing  for  Bonded 

A  new  campaign  for  the  Wilkinson  Sword 
Bonded  shaving  system  was  announced 
by  the  company  last  week.  The  campaign, 
backed  by  national  television  advertising 
and  point-of-sale  material,  offers  a  special 
promotional  pack  of  five  Bonded  blades 
and  a  razor  for  £0-39.  Two  new  30  and 
15-second  television  commercials,  featur- 
ing the  Bonded  system  and  the  promo- 
tional packs,  will  be  shown  nationally 
during  the  next  few  months  and  the  point- 
of-sale  material  includes  a  complete  range 
of  display  units  together  with  showcards. 

Commenting  on  this  development,  Mr 
G.  W.  Tett,  UK  marketing  manager  said 
"This  is  the  first  time  that  shavers  have 
been  able  to  try  a  new  shaving  system 
for  little  more  than  the  price  of  a  packet 
of  blades.  The  special  all-plastic  razor  has 
been  designed  for  regular  use  as  a  perma- 
nent and  effeotive  holder  for  our  Bonded 
blades"  (Wilkinson  Sword  Ltd,  Sword 
Works,  Southfield  Road,  London  W4). 

Nulon  commercial 

The  Reckitt  &  Colman  toiletries  division 
estimate  that  some  55  per  cent  of  house- 
wives in  the  ITV  area  will  have  seen  their 
current  Nulon  hand  cream  commercial  an 
average  of  six  times  over  an  eight  week 
"daytime  only"  campaign.  The  £35,000 
campaign,  which  ends  on  March  11,  fea- 
tures a  newly-hatched  chick  on  a  feminine 
hand  with  the  slogan  "soft  as  when  you 
didn't  do  housework"  (Reckitt  &  Colman 
Toiletries  Division,  Sunnydale,  Derby). 

Joy  Rides  identity  cards 

Joy  Rides,  the  travel  sickness  remedy 
specially  formulated  for  children  from 
Stafford-Miller  is  available  on  bonus  terms 
until  March.  A  new  display  pack  contain- 
ing 18  wallets  is  also  available.  During  the 


year  Joy  Rides  will  be  promoted  in  a  num- 
ber of  women's  magazines  including 
Woman,  Mother,  Family  Circle  and 
Woman's  Weekly.  And,  in  addition,  the 
company  plans  to  offer  all  mothers  a  free 
identity  card,  through  the  Joy  Rides  child 
care  service,  to  help  protect  and  identify 
any  small  children  who  may  get  lost  while 
travelling  (Stafford-Miller  Ltd,  Hatfield, 
Herts). 

Consumer  offers 

□  Each  Hiltone  pack  of  Creamy  Hair 
Lightener  incorporates  a  cut-out  coupon 
which  can  be  exchanged  for  any  8p 
sachet  from  the  Hiltone  Shader  range 
(Beecham  Products  Ltd,  Beecham  House, 
Great  West  Road,  Brentford,  Middx.). 

□  Free  pair  of  sunglasses  (value  £100) 
with  each  mini-beach  bag  from  the  Jac- 
quelle  range.  Jacquelle  Sales,  Kitty  Brew- 
ster Estate,  BIyth,  Northumberland  NE24 
4RG. 

□  From  mid-March,  and  while  stocks  last, 
Helena  Rubinstein  are  offering  a  free 
Tang  talc  worth  £0  65  or  Tang  deodorant 
anti-perspirant  spray  worth  £0-75  with 
each  4oz  Tang  after  shave  lotion  at  £0-80. 
(Helena  Rubinstein  Ltd.  31  Davies  Sreet, 
London  Wl). 


on  TV 

next  week 

Ln  =  London;  M  =  Midland;  Lc  =  Lancashire; 
Y  =  Yorkshire;  Sc  =  Scotland;  WW  =  Wales 
and  West;  So  =  South;  NE  =  North-east: 
A  =  Anglia;  U  =  Ulster;  We  =  Westward; 
B  =  Border;  G  =  Grampian;  E  =  Eireann; 
CI  =  Channel  Islands. 

Alberto  Balsam  creme  rinse  conditioner: 

Ln,  M,  Lc,  Sc,  WW,  So,  A 

Alberto  V05  hairspray:  Ln,  M,  Lc,  Sc,  WW, 

So,  A 

Anadin:  All  except  E 
Aquafresh  toothpaste:  WW 
Askit  Powders:  Sc,  G 
Balanced  Care  hairspray:  All  areas 
Brylcreem:  M,  Lc 
Buttercup  syrup:  M  Lc,  Y 
Caroline  (disposable  nappies):  M 
Close  Up:  All  areas 
Junior  Disprin:  All  areas 
Falcon:  M 

Fiesta  paper  towels:  All  except  U,  E 

Fresh-lemon  soap:  All  areas 

Harmony  hairspray:  All  areas 

Head  and  Shoulders:  All  except  So,  E 

Kleenex  Flair  towels:  M,  Lc,  Y,  Sc,  WW, 

NE,  U,  We,  B,  G 

Kleenex  Maxi-Dri  towels:  Ln 

Macleans  toothpaste:  Ln,  M,  WW,  So,  A 

Pears  Soap:  M,  Lc,  Sc,  WW,  NE,  We,  B 

Radox:  All  except  U,  E 

Rennies:  All  except  U 

Simpla  sterilising  tablets:  All  except  E 

SR:  All  areas 

Sunsilk  shampoo:  All  areas 
TCP:  AIP  except  E 

Tufty  Tails  disposable  nappies:  All  except 

E 

Vicks  Sinex:  All  except  U 
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The  day  we  decided 
to  go  to  town  on  pollution, 
we  went  to  the  country 


Country 


m  SHAMPfO 
for  gtea»y  Hps!. 
Up  to  io  aaplications. 


i/->  i 

:r-(hahrtM 

count  yinit.  ~«w»«&,\'>tiM<i< 


BATH  M 


Lover  - 


SHAMPO  > 


for  rsornut 


Up  to  io  ap|  licationsJ 


BATH  MILK 

F.txnjtgbfai  j-4Saih^ 


drv  hair. 


HAIR 

CONDITIONER 

Up  to  5  treaferients. 


Where  healthy  hair  and  clean  skin  are 
concerned,  town  pollution  is  a  very  real  and  serious 
problem. 

But,  until  now,  no  manufacturer  has  really 
taken  it  seriously. 

(There  have  been  playful  attempts  of 
course  -  with  playful  results  to  match .) 

Now  take  a  look  at  new  Country  Lover: 

Certainly  the  most  exciting  new  range  of 
hair  and  body  care  products  you'll  have  seen  in 
years. 

And  surely  the  most  likely  to  succeed. 

Country  Lover  is  beautifully  (and 
powerfully)  packaged.  Full  of  clean-green  country 
fragrance.  And  totally  effective  in  the  job  it  has  to  do. 


Naturally,  we're  launching  it  with 
full-colour,  full-scale  national  advertising  (starting 
in  April). 

And  a  full-colour  dispenser  and 
point-of-sale  material  are  available  free  on  request 
(ask  our  J.  N.  Toiletries  representative  or  else 
contact  Nutress  Laboratories  direct). 

So  if  you  want  to  go  to  town  on  profits  this 
year,  you  know  what  to  go  for: 

Country 
ipver7 

With  a  breath  of  the  country  in  it. 


i  TOILETRIES  LTD.,  (a  newly  formed  division  of  Jackel  Ltd.,)  NUTRESS  LABORATORIES,  KITTY  BREWSTER  ESTATE,  BLYTH,  NORTHUMBERLAND.  TEL:  BLYTH  2596 
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PHOTOGRAPHIC 

Starting  from  scratch 
what  to  buy  in 


>y  Stanley  Bowler 

The  assignment  which  the  editor  gave  to 
ne  for  this  year's  special  Spring  photo- 
graphic issue  was  a  little  more  difficult 
han  usual.  He  asked  me  to  put  myself  in 
he  place  of  a  pharmacist  in  one  of  the 
smaller  pharmacies  and  consider  how  I 
would  lay  in  some  photographic  stocks. 

The  task  imposes  some  special  considera- 
:ions,  especially  if  it  is  a  "first-time" 
operation.  I  decided,  rightly  or  wrongly, 
that  I  would  keep  to  simple  equipment, 
believing  that  my  mainly  family  business 
would  be  more  likely  to  be  with  sweet- 
hearts and  wives,  and  children  of  middle- 
school  age,  than  with  men  and  the  more 
serious  type  of  amateur. 

I  also  considered  my  likely  competition 
and  thought  about  the  advertising  back-up 
which  I  should  be  likely  to  receive  from 
the  camera  and  film  suppliers — especially 
on  television.  Having  looked  through  a 
few  copies  of  amateur  photographic  maga- 
zines I  could  not  help  but  notice  that  some 
supermarkets  of  the  "cash-and-carry"  type 
were  offering  the  more  expensive  cameras 
at  incredibly  high  discounts.  There  would 
not  be  the  slightest  point  in  attempting  to 
compete  in  this  field.  The  margin  left 
would  be  insufficient  for  my  kind  of  shop. 

Another  problem  which  was  envisaged 
was  that  of  allowances  for  old  cameras 
and,  here  again,  I  decided  not  to  embark 
on  this  kind  of  exchange-allowance  selling, 
primarily  because  I  could  not  display  ade- 
quately a  row  of  second-hand  and  out- 
dated items.  That  doesn't  mean  to  say 
that  I  would  not  make  a  token  offer  for 
the  old  family  favourite  "5-bob"  Box 
Brownie  ...  in  fact,  it  would  amount  to 
a  small  discount  off  the  new  camera  and 
the  old  one  would  be  "junked"  imme- 
diately. This  may  seem  rather  a  hard  atti- 
tude to  take,  but  there  are  more  than 
enough  of  these  ancient  cameras  in 
museums  and  the  sooner  they  are  out  of 
prospective  users'  hands  the  better  for  all 
concerned. 

Counter  time 

The  next  thing  to  take  into  account 
would  be  the  amount  of  counter  time 
which  I  could  afford  to  spend  in  "selling" 
any  given  camera.  Once  again,  the  simple 
camera  wins  hands  down  because  most  of 
today's  instruction  sheets  are  designed  to 
give  people  confidence  in  handling  some- 
thing new— with  the  prospect  of  getting 
good  results  almost  from  the  word  "go", 
and  without  a  lot  of  complicated  things  to' 
do  and  to  remember. 

At  this  stage  I  was  forced  almost  in- 
evitably to  think  in  terms  of  cartridges 
rather  than  rolls  of  film  and  the  "126" 
system  obviously  recommended  itself  as 
meeting  my  basic  requirement. 

It  also  seemed  logical  (remembering  the 


point  about  advertising  to  the  public)  and, 
as  Kodak  introduced  the  126  size,  to  look 
first  at  the  cameras  in  that  company's 
lower  price  range. 

The  least  expensive  is  the  model  28  at 
a  recommended  retail  price  of  £3T5,  for 
the  camera  alone.  The  model  33  (in  a  gift 
pack)  for  not  very  much  more  money 
seemed  too  close  in  price  to  make  it  attrac- 
tive, especially  as  the  next  one  up,  that  is 
the  Model  56-X,  featured  the  Magicube. 
It  also  happens  to  be  the  new  one  in  the 
range  for  this  year,  at  an  r.r.p.  of  £7  09. 

Magicube  system 

For  my  part  the  batteryless  Magicube 
system  would  avoid  having  to  stock  bat- 
teries and  I  should  be  less  likely  to  be 
faced  with  complaints  about  lost  pictures 
due  to  run-down  batteries  or  dirty  elec- 
trical contacts  causing  flash  failure. 

Once  again,  looking  through  the  illus- 
trated list  (it's  called,  by  the  way,  Blinking 
good  gifts  .  .  .  from  Kodak)  I  decided  to 
skip  the  next  model — 'the  155-X,  and  go  for 
the  model  255-X  at  an  r.r.p.  of  £12-59.  This 
is  in  a  gift-pack,  as  is  the  new  56-X.  with 
a  flash-cube,  a  load  of  Kodacolor-X  and 
a  wrist  strap. 

The  price  gaps  seemed  reasonable  and. 
having  interested  anyone  in  the  system 
and  the  cameras  in  general,  I  could  always 
hope  to  get  quickly  one  of  the  interme- 
diates, if  needs  be,  to  satisfy  a  customer's 
particular  demand.  There  I  stopped,  be- 
cause I  felt  that  at  £12  or  so  I  might  be 
near  my  top  limit  for  the  first  year  as  far 
as  this  type  of  camera  was  concerned. 

Then  I  was  in  a  quandary  because  I'd 
heard  very  good  reports  from  the  US  and 
from  Europe  about  the  newest  pocket  In- 
stamatic  cameras — in  addition,  I'd  tried 
out  one  of  these  little  cameras.  I've  used 
both  black-and-white  and  colom  and  ob- 
tained really  excellent  results  without  tak- 
ing any  special  care  in  handling  the 
camera,  except  to  keep  it  still  when  taking 
a  picture. 

I'm  referring  to  the  least  expensive  in 
the  range,  the  model  100,  with  an  r.r.p.  of 
£10  99— and  I  thought  that  I'd  take  a 
chance  on  this  and  put  a  couple  into  stock. 
In  any  case  I  should  be  able  to  show  my 
own  pictures  as  practical  evidence  of  what 
the  camera  does.  They  aren't  anything  spe- 
cial or  technical — just  good  snapshots. 

Having  got  that  far  I  would  be  tempted 
to  select  another  from  the  series,  again 
skipping  the  next  one  in  the  range— the 
model  200,  as  not  offering  many  more 
advantages  over  the  100  and  choosing  the 
model  300  at  an  r.r.p.  of  £18-56. 

All  of  the  pocket  Instamatic  cameras 
are  supplied  in  gift  packs  with  the  new 
Kodacolor-II  film,  a  Magicube  and  a  wrist 
strap.  I  feel  that  the  packing  and  the 


presentation  helps  enormously  in  selling, 
with  the  results  of  a  personal  trial  to  back 
up  the  persuasion.  The  cartons  look 
attractive  in  the  window  or  at  point-of-sale 
on  the  counter. 

Movies  have  always  been  a  personal 
interest  so  that  I  couldn't  help  looking  at 
the  Super  8  cameras  briefly  mentioned  at 
the  back  of  the  leaflet.  Acknowledging  my 
personal  bias  I  realised  that  I  would  have 
to  think  carefully  about  the  kind  of  cus- 
tomers which  I  have  in  my  district  before 
I  made  another  decision  here.  Anyway, 
once  the  ball  started  rolling  photographi- 
cally the  possibilities  of  handling  movies  as 
well  would  not  be  forgotten. 

The  Instamatics  take  care  of  the  cart- 
ridge-loading type  of  camera,  both  the 
established  models  as  well  as  the  newer 
ones.  Now.  should  I  venture  into  35mm 
or  not?  This  decision  was  a  little  more 
difficult,  especially  as  I  had  mentally  aban- 
doned the  most  expensive  types,  offered  at 
great  discounts  elsewhere.  It's  simply  a 
matter  of  playing  safe.  But,  and  this  is  the 
important  point,  many  people  have  seen 
in  their  friends'  houses  shows  of  colour 
slides  taken  with  35mm  cameras. 

One  of  this  kind,  bought  in  the  Spring 
and  likely  to  be  used  more  extensively 
during  the  family  summer  holiday  (and 
often  abroad  these  days)  would  produce 
sets  of  colour  slides.  A  sale  of  this  kind 
could  bring  additional  business  in  its  train 
— even  a  simple  viewer  and  then  probably 
a  projector,  a  screen  and  so  on. 

If  I  could  get  one  customer  interested 
then  it  would  be  fairly  certain  that  he  or 
she  would  talk  in  the  neighbourhood  about 
the  purchase,  about  the  help  which  I  would 
certainly  try  to  give  and  the  results  and 
pleasure  which  I  would  sincerely  hope 
that  would  result. 

I'm  fairly  sure  that  I  have  my  customers' 
confidence  when  I  dispense  their  medicines 
or  recommend  some  pharmaceutical  pro- 

Continued  on  p  204 


NEW  AGFA  CAMERA 


New  126  camera  from  Agfa-Gevaert, 
Great  West  Road,  Brentford,  Middlesex. 
Known  as  the  Agfamatic  50  it  has  a 
recommended  selling  price  of  £7.45.  The 
camera  has  a  fixed  focus  lens,  two-speed 
shutter,  Newton  viewfinder  and  a  quick- 
find-lever  with  automatic  cube  rotation 


Super  Swingen 
The  instant  success 


Last  year  we  introduced  the  Super  Swinger,  and  a  big  new  market  opened  up. 

Here  was  the  best  camera  anybody  could  buy  for  the  money— only  £6.95*  for  a 
Polaroid  instant  picture  camera  with  a  lot  of  features. 

The  Super  Swinger  has  an  exposure  meter  that  shows  when  the  light  is  right  by 
saying  YES  in  the  viewfinder. 

It  uses  low-cost  AG-3  flashbulbs. 

It  takes  inexpensive  black  and  white  film  in  packs  that  are  easy  to  insert. 
And  it  delivers  a  big  2>x/i\  3%" picture  that  develops  itself  in  30  seconds. 
No  wonder  the  Super  Swinger  was  a  sellout. 

Of  course,  plenty  of  advertising  didn't  hurt.  And  this  year  we're  going  to  back  the 
Super  Swinger  with  even  more  advertising— with  a  45  sees  Network  TV  commercial, 
colour  and  black  and  white  consumer  press  advertisements  all  through  the  summer 
months. 

So  stock  up  on  Super  Swinger  cameras  now. 

Because  if  you  don't  have  them  on  hand,  you  can't  share  the  success. 
We  have  some  exciting  programmes  planned  for  this  year  so,  just  in  case  you  don't 
hear  from  our  representative,  why  not  contact  us  at:  — 

Polaroid  (UK)  Ltd,  Rosanne  House,  Welwyn  Garden  City,  HERTS,  or  call  Welwyn 

Garden2333i  Polaroid  Instant  Picture  Cameras. 


"Polaroid"  and  "Swinger"  are  trademarks  of 
Polaroid  Corporation, Cambridge, Mass.,  U.S.  A. 
Polaroid  (U.K. )  Ltd.,  Bosanne  House,  Welwyn  Garden  CityJi 
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Continued  from  p  201 

duct  .  .  .  why  shouldn't  they  trust  me 
when  it  comes  to  photography?  Once 
again  I've  got  to  admit  my  bias  because  I 
know  a  little  about  the  subject  and  this 
must  help.  If  I  didn't  have  that  knowledge 
and  I  really  wanted  to  diversify  my  sales 
then  I  would  take  some  practical  steps  to 
acquire  that  "know-how"  better  to  fit  my- 
self to  sell  both  equipment  and  materials 
and  to  be  able  to  discuss  them  confidently. 

So,  we  come  to  a  cross-road — stop  at 
the  Instamatics  or  go  on? 

Having  taken  the  plunge  it  seemed  sen- 
sible to  aim  just  a  little  higher,  with  the 
hope  of  reaping  greater  benefits  in  the 
future.  One  pharmacist  that  I  know  started 
in  just  the  way  I'm  suggesting  and  now 
has  several  specialist  photographic  shops 
— he  also  takes  picture-making  to  such 
events  as  agricultural  shows  and  so  on  in 
a  specially  fitted  mobile  showroom  .  .  . 
unusual,  perhaps,  but  only  a  logical  devel- 
opment of  initiative  and  enthusiasm. 

Items  like  Asahi  Pentaxes  and  Nikons 
are  well  outside  my  price  range,  but 
Japanese  cameras  now  have  a  high  repu- 
tation so  that  I  felt  that  I  might  take 
advantage  of  this  fact  and  choose  one  of 
the  less  expensive  compact  types  from 
another  famous  manufacturer,  Olympus. 

The  company's  Trip  35  model  is  not 
only  small  but  fully  automatic,  with  an 
electric-eye  exposure-metering  system.  The 
maximum  lens  opening  is  big  enough. 
f/2-8,  to  allow  quite  ambitious  pictures 
to  be  attempted  and  the  shutter  is  syn- 
chronised for  flash.  On  the  other  hand, 
simple  four-position  zone  focusing  is  pro- 
vided to  cater  for  the  user  who  doesn't 
want  to  be  bothered  with  metres  or  feet. 
Its  recommended  retail  price  is  £33  95. 
Admittedly  the  choice  is  an  arbitrary  one 


as  there  are  several  other  cameras  with 
similar  specifications  and  in  about  the  same 
price  bracket. 

Still  on  cameras.  I  also  looked  at  the 
Halina  range  (made  by  Haking  Industries 
in  Hong  Kong)  as  an  alternative  to  offer  as 
well  as  the  Instamatics.  The  basic  Halina 
designs  may  also  be  found  in  different 
stylings  and  presentations  with  other 
brand-names  on  them.  However,  two  may 
be  mentioned :  first,  the  Halina  100X 
Instant  Load  for  126  cartridges  at  an  r.r.p. 
of  £5  95  and  its  companion  Halina  202 
for  the  newer  and  smaller  110-size  cart- 
ridges at  an  r.r.p.  of  £8  95. 

Accessories 

Accessories  are  always  a  problem  and 
at  the  beginning  I  do  not  think  that  I 
would  consider  stocking  them.  Even 
camera  cases,  which  I  would  regard  as  a 
necessity  to  protect  my  own  cameras, 
don't  seem  to  have  an  essential  appeal. 
However,  I  think  that  I  would  put  a  couple 
into  stock  for  the  Instamatics — and,  hav- 
ing done  so,  try  to  encourage  the  more 
intelligent  customer  to  buy  and  use  one  to 
keep  his  camera  safely  when  not  in  use. 
In  current  sales'  training  jargon,  I  would 
try  to  stress  the  "benefit"  of  the  case  to 
the  customer. 

Finally,  I  must  carry  a  minimum  stock 
of  film — a  small  amount  of  black-and- 
white  in  cartridges  (as  well  as  a  few  35mm 
normal  speed  cassettes)  as  well  as  slightly 
larger  amounts  of  colour  material.  Colour 
seems  at  last  slowly  but  surely  to  be  com- 
ing into  its  own — so  that,  as  a  trial,  I 
would  stock  more  "negative"  material  (for 
colour  prints)  than  "reversal"  material  for 
colour  slides.  I  would  NOT.  though,  use 
these  terms  when  talking  to  a  customer  but 
refer  to  cartridges  for  making  pictures  on 
paper  or,  alternatively,  for  making  pic- 


From  Photopia  Ltd,  Newcastle,  Staffs 
the  Instant  King  124  has  an  Isco  lens, 
four  shot  flash  cubes  and  takes  a  126 
cartridge  film.  The  recommended  retail 
price  is  £5-95 

tures  to  show  (or  project)  on  to  a  screen 
so  that  more  people  can  see  them  at  the 
same  time. 

Spring  and  Summer  are  generally  re- 
garded as  outdoor  picture-making  times 
and  this  is  probably  what  the  majority  of 
your  customers  will  be  doing.  Neverthe- 
less, the  cameras  do  have  flash  facilities 
so  that  a  small  stock  of  flashcubes  should 
be  held.  The  obvious  occasions  to  use 
them  will  be  parties  and  so  on  and.  once 
the  customer  has  got  used  to  the  idea  of 
using  his  or  her  camera  indoors  as  well 
as  outdoors  (whatever  the  season  of  the 
year),  the  sales  should  increase. 

There  is  one  last  thorny  problem  and 
that  is  processing  .  .  .  the  laboratories  of 
the  principal  manufacturers  produce  a 
very  high  standard  of  work  (but  even  the 
mightiest  slip  occasionally!)  so  that,  if 
you  need  an  additional  service  you  might 
well  consult  a  fellow  pharmacist  about 
local  services  and  his  experiences  with 
them.  While  a  quick  turn-round  has  its 
attractions  it  may  well  be  worth  while 
using  a  slightly  slower  service  if  the  qua- 
lity is  better  and  more  consistent. 

I  also  had  one  last  thought  and  that  was 
in  reference  to  the  present-day  demand  for 
"instant  pleasure".  The  average  person  is 
so  impatient  about  seeing  the  results  from 
his  or  her  picture-taking  that  even  the  few 
days  that  are  required  for  a  first-class  pro- 
cessing service  seem  far  too  long.  The 
obvious  answer,  of  course,  is  a  Polaroid 
Land  camera. 

At  the  least  expensive  end  of  that  com- 
pany's range  there  are  two,  possibly  three, 
cameras  which  might  well  appeal  to  your 
customers,  so  that  I  suggest  that  it  would 
be  worth  while  thinking  about  them — as 
well  as  taking  into  stock  a  few  packs  of 
both  black-and-white  and  colour  film  for 
them.  The  advertising  back-up  is  good  and 
the  company  itself  is  often  "in  the  news" 
so  that  you  will  not  have  to  do  much  ex- 
plaining, especially  if  you  already  stock 
other  Polaroid  products. 

I  hope  that  my  suggestions  will  be  of 
some  help  and  that,  if  you  do  decide  to 
add  photographic  retailing  to  your  present 
activities'  it  will  be  a  successful  venture. 


The  little  film  is  about  to  become  big  business 


There  are  110  reasons  for  sending 
your  films  to  Scottish  Colorfoto. 

Our  modern  plant,  plus  air  conditioning, 
humidity  control  and  dust  free  atmosphere, 
ensures  first  class  results. 


COLORFOTO 

take  pride  in  the  process 

Scottish  Colorfoto  Laboratories  Limited  Professional  Division  PO  Box  6 

Lomond  Industrial  Estate  Alexandria  Dumbartonshire  Telephone  Alexandria  2341  Telex  778761 
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Ihemist's  future  is 
ood  if  he  varies 
;tock,  say  importers 


The  chemist  as  a  retail  outlet  of  photo- 
;raphic  equipment  will  have  a  very  good 
uture  providing  he  is  prepared  to  stock 
i  range  of  merchandise  rather  than  just 
ndividual  items".  This  seems  to  be  the 
:oncensus  of  opinion  from  a  number  of 
mporters  of  photographic  equipment. 

Mr  Charles  G.  Strasser.  chairman  and 
managing  director  of  Photopia  Inter- 
national Ltd  (holding  company  for  several 
:ompanies  distributing  photographic 
equipment  to  the  trade)  and  chairman  of 
the  British  Photographic  Importers  Asso- 
ciation told  C&D :  "For  chemists  to 
succeed  however  it  is  essential  for  photo- 
graphic equipment  to  be  displayed  in  both 
window  and  inside  the  shop  rather  than 
just  to  be  kept  in  some  back  room  or  on 
an  out-of-the-way  shelf. 

"Many  of  the  lesser-priced  items  in  the 
photographic  range  are  very  much  im- 
pulse purchases  and  this  really  is  where 
the  chemist  can  score  with  the  amount  of 
shop  traffic  that  he  gets  if  he  displays  the 
photographic  items  to  advantage. 

"Many  photographic  items  are  now 
very  attractively  packaged  for  self-service 
and/or  display  and  the  chemist  should 
give  a  much  larger  proportion  of  his  space 
to  these  items. 

"As  many  retailers  realise,  one  has  to 
deploy  ones  overheads  to  the  best  advan- 
tage these  days  and,  this  is  no  different 
with  the  representatives  of  manufacturers 
and  distributors  than  it  is  with  a  retailers 
own  staff.  It  cannot  therefore  pay  a  distri- 
butor to  constantly  send  representatives  to 
chemists  if  no  worthwhile  orders 
materialise  and,  sooner  or  later,  such  re- 
presentatives will  stop  calling. 

"It  is  therefore,  in  my  opinion,  better 
to  foster  a  relationship  with  three  or 
four  distributors  and  concentrate  the 
business  in  such  channels  to  ensure  a 
representative  stock  on  the  one  hand  but, 
also  an  economical  venture  both  for  the 
chemist  and  the  distributor  on  the  other 
hand.  In  such  a  way  the  chemist  will  also 
continue  to  receive  promotional  literature 


Regula  Sprinty  CC  300  distributed  by 
Photopia  Ltd,  Newcastle,  Staffs.  This 
35mm  has  an  f2.8  Isco  lens  and  a  rec- 
ommended price  of  £24.95 


and  sales  aids,  and  make  a  viable  pro- 
position. 

"The  chemist  who  really  benefits,  or 
wants  to  benefit,  from  photographic  sales 
is  the  one  who  also  does  a  lot  of  local 
promotion  such  as  advertising  in  the  local 
newspaper,  in  the  local  photographic 
society  programme  and  by  generally  mak- 
ing sure  that  it  is  well  known  that  he 
distributes  a  good  selection  of  photo- 
graphic equipment  besides  the  usual 
developing  and  printing  service. 

"The  photographic  industry,  particularly 
as  regards  amateur  sales,  has  grown 
tremendously  over  the  last  10  years  as  a 
direct  result  of  the  simplification  through 


From  J.  J.  Silber  Ltd,  11  Northburgh 
Street,  London  EC1,  the  Halina  202  takes 
110-size  cartridges.  Recommended  retail 
price,  £8.95 


a  lot  of  research  of  equipment  and 
materials  and  the  improvement  of  results, 
and  this  growth  rate  will  undoubtedly 
continue  with  resulting  advantages  from 
everyone  participating. 

Talking  about  taxation  and  photographic 
equipment  Mr  Strasser  said  that  such  items 
had  problems  and  other  possible  problems 
through  future  changes  in  taxation. 

He  said  "With  the  advent  of  value  added 
tax,  the  choice  as  between  one  type  of 
merchandise  and  another  really  comes 
back  to  the  speed  of  turnover  and  the 
level  of  profit,  and  such  extraneous  con- 
siderations as  taxation  will,  in  future,  be 
able  to  be  abandoned.  The  level  of  turn- 
over in  photographic  items  is  good,  parti- 
cularly if  the  items  chosen  are  appropriate 
to  the  type  of  clientele  in  that  area  and 
the  level  of  profit  is  exceedingly  good, 
particularly  if  one  concentrates  purchases 
so  that  advantages  can  be  taken  of  the 
many  quantity  discounts  now  offered  in 
the  industry." 

In  conclusion  Mr  Strasser  whose  group's 
items  range  from  Japanese  Minolta 
cameras  through  such  items  as  Soligar 
lenses  to  the  low-priced  West  German 
Regula  Picca  Compact  cameras,  said  that 
many  photographic  dealers  started  their 
life  as  chemists  who  then  enlarged  their 
photographic  departments  and  possibly 
later  even  made  completely  separate  units. 

"Though  photography  having  been  made 
so  much  easier  where  a  lot  of  the  technical 
difficulties  have  been  cast  aside,  it  is  now 
possible  for  the  chemist  without  specialised 
knowledge  to  successfully  offer  for  sale 
photographic  items. 


The  Olympus  Trip  35mm  came  from 
David  Williams  (Cine  Equipment)  Ltd, 
5  Glasshouse  Yard,  London,  EC1A  4JP. 
It  has  an  f2.8/40mm  D  Zuiko  lens,  auto- 
matic programmed  shutter  from  1/40  to 
1/200  second  or  manual  settings  at 
1/40  second  for  flash.  The  recommended 
retail  price  is  £33.95 

The  group  also  do  a  very  large  trade  in 
consumable  items  such  as  GePe  trans- 
parency frames. 

Mr  R.  Thome  a  director  of  J.  J.  Silber 
Ltd.  distributors  of  Halina  still  and  cine 
cameras,  Perutz  film,  and  Mecablitz  and 
National  electronic  flashguns,  told  C&D : 
"The  opportunity  to  diversify  into  the 
photographic  retail  has  always  been  there 
for  the  small  chemist,  bearing  in  mind  that 
throughout  Great  Britain,  there  are  no 
more  than  2.000  orthodox  photographic 
outlets. 

"If  the  location  of  these  outlets  is 
studied,  it  will  be  found  that  vast  areas  of 
the  country  are  left  unexploited.  However 
we  cannot  see  the  photographic  side  of  a 
chemist's  business  predominating.  The 
geographical  locations  of  so  many  of  these 
chemists  shops  are  such  that  a  useful 
addition  to  their  income  could  be  envisaged. 

"Should  the  chemist  feel  that  there  is 
the  opportunity  to  sell  photographic  hard- 
ware, he  must  assign  sufficient  shop  space 
and  window  display  to  attract  potential 
passing  customers  and  at  the  same  time 
impart  product  knowledge  and  enthusiasm 
to  his  staff." 

A  similar  comment  comes  from  a  spokes- 
man of  Hanimex  (UK)  Ltd  who  says  that 
if  he  is  willing  to  invest  in  products  and 
take  advantage  of  promotions  offered  he 
can  branch  out  into  "more  lucrative  items 
of  photo  equipment". 

Hanimax,  distributors  of  slide  projectors, 
slide  viewers,  cameras,  and  films,  would 
also  like  to  see  the  chemist  offer  a  "choice 
of  films". 


Kodak  win  a  'Blue 
Ribbon'  award 

The  Kodak  pocket  Instamatic  300  camera 
has  won  a  'Blue  Ribbon'  award  at  this 
year's  forthcoming  Daily  Mail  Ideal  Home 
Exhibition   (Olympia,    March  6-31). 

The  camera  will  be  displayed  with  the 
other  award-winners  on  a  special  stand 
at  the  exhibition  and  will  also,  of  course, 
be  featured  on  the  Kodak  stand.  Kodak 
last  won  a  'Blue  Ribbon'  award  in  1966 
for  a  Kodak  Instamatic  movie  camera  and 
projector. 

The  stand  will  be  devoted  entirely  to  the 
Kodak  pocket  Instamatic  cameras. 
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come  true 
in  the  South 


Three  Wishes,  a  unique  foam  bath  and 
skin  conditioner  in  one,  was  launched  by 
Elida  Gibbs  in  Southern's  test  market 
in  September  1  971 . 

Southern  Television  was  chosen 
for  several  reasons. 

First,  the  bath-additive  market  was  already 
highly  developed  and  secondly,  Southern's 
compact  size  allows  for  the  rapid, 
accurate  and  inexpensive  assimilation 
of  campaign  results. 

Thirdly,  the  commercials  -  devised 
by  Lintas  with  the  message  "Every  woman 
should  be  given  Three  Wishes  to  make 
her  feel  more  beautiful"  -  were  produced  with 

Southern's  VTR  facilities. 

Over  fifty  30-second  spots  were  transmitted 


throughout  October  and  December  1 971 , 
with  a  follow-  up  campaign  in  the  Spring. 
Results  were  pleasing. 

Distribution  reached  a  high  level  -  over  88% 
of  chemists,  and  60%  of  grocers  carrying 
bath  additives  stocked  Three  Wishes. 
And  an  independent  retail  audit  revealed 
that  the  product  outsold  its  nearest  competitors 
by  1 4  units  to  4  units. 

Good  product  recognition  was  established  by 

7-second  Sunday  afternoon  spots  to  the  trade, 

and  the  Spring  campaign  showed 

that  Three  Wishes  was  strong  enough  to 

break  down  the  seasonal  image 

of  bath  additives. 

Three  Wishes  went  national  in  September  1 972. 
Already,  the  signs  are  that  the  test  market 
success  is  being  repeated. 


It  pays  to  invest  with 

SOUTHERN 


INDEPENDENT  TELEVISION 

For  further  information  contact  John  Miell,  Sales  Director,  SouthernTelevision  Ltd. 
Glen  House,  Stag  Place,  London  S.W.I.  Telephone  01  834  4404 
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EEC  and  the  critics 

■  How  to  silence  critics"  might  well  have  been  the  title  of 
lyir  W.  M.  Darling's  address  to  Nottingham  Branch  of 
■he  Pharmaceutical  Society  on  Monday  (see  pp213 
Ind  187). 

I  Mr  Darling  had  come  to  the  stronghold  of  the  multiple 
phemist  employees  to  talk  to  local  pharmacists  about 
■he  future  of  pharmacy  in  the  Common  Market.  And 
Budging  by  the  strength  of  feeling  expressed  in  recent 
letters  in  the  pharmaceutical  Press,  he  should  have  been 
In  for  a  rough  time  from  those  very  employees,  fearful 
as  they  apparently  were  for  their  livelihood  and  that  of 
their  employers. 

But  Mr  Darling  answered  them  with  a  broadside  of 
pacts.  Indeed,  he  put  into  perspective — and  for  once  into 
|a  logical  and  chronological  order — all  the  snippets  of 
[information  that  have  filtered  through  from  those 
jockeying  for  a  position. 

One  could  argue  that  there  were  too  many  facts, 
delivered  in  too  short  a  time  for  them  to  be  fully 
digested.  For  this  reason,  we  have  devoted  space  to 
itemising  the  directives,  the  changes,  and  the  likely 
changes,  as  revealed  by  the  speaker. 

Nevertheless,  it  would  be  impossible  for  one  man  to 
tell  everything  in  three-quarters  of  an  hour,  and  there 
remains  the  problem — spotlighted  on  this  page  last 
week — that  most  people  are  arguing  in  a  vacuum  until 
the  draft  directives  are  published. 

Rethinking 

We  understand  that  our  comment  has  given  rise  to 
some  rethinking  about  publication — one  difficulty  is  that 
there  are  a  number  of  "unofficial"  English  translations 
of  the  directives,  but  no  text  agreed  by  all  the  parties. 

Mr  Darling's  address  gave  complete  justification  to 
our  call  for  publication,  however,  for  there  can  be  little 
doubt  that  the  "change  of  emphasis"  on  a  number  of 
important  points,  between  the  original  and  the  rewritten 
directives,  has  been  the  result  of  lobbying  at  some 
level  or  another. 

The  scope  of  the  proposals  set  out  in  the  draft 
directives  makes  it  imperative  that  the  whole  of  British 
pharmacy  can  become  part  of  such  a  lobby. 

Mr  W.  H.  Howarth's  call  for  a  separate  "employee's" 
lobby — Mr  Darling  is  to  look  into  the  means  of  setting  up 
a  Groupment — is  on  less  certain  ground,  however. 
Admittedly,  hospital,  industry  and  general  practice  are 
separately  represented,  but  these  are  branches  of  the 
profession,  and  employees  are  common  to  all  three. 

It  would  surely  be  better  for  employees  to  be  fully 
informed — along  with  all  other  pharmacists — of  the 
direction  the  negotiations  are  taking  so  that  they  can 
take  appropriate  action  through  the  professional  and 
national  Press,  through  their  members  of  Parliament, 
etc.  It  is,  after  all,  Governments  that  will  make  the 
decisions,  not  the  professions. 

Nevertheless,  Mr  Darling  was  able  to  convince  many 
of  the  employees  present  on  Monday  that  their  interests 
were  being  looked  after. 

He  also  pulled  a  deft  stroke  by  changing,  at  the  last 
minute,  the  title  of  his  address  to  include  "and  other 
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problems".  Ranging  widely  over  NHS  reorganisation,  the 
Medicines  Act,  and  Noel  Hall,  he  again  put  the  EEC 
into  perspective. 

And  Mr  Darling  has  that  knack  of  making  Council's 
problems,  the  member's  problems — as  they  are.  But 
they  can  only  be  aware  of  them  if  given  the  details. 

Drugs  and  liability 

An  attempt  to  make  drug  companies  liable  for  any 
personal  injury  and  consequential  loss  arising  from  the 
sale  or  use  of  their  products  failed  in  the  House  of 
Commons  on  February  9. 

The  Dangerous  Drugs  and  Disabled  Children  Bill 
ended  when  fewer  than  100  Members  of  Parliament 
were  present  to  vote  on  the  second  reading  and  the 
debate  was  automatically  adjourned. 

Mr  Nigel  Fisher  probably  best  voiced  the  feelings  of 
the  pharmaceutical  industry  about  the  Bill  when  he  said 
that  the  industry  felt  a  deep  sense  of  compassion  and 
concern  about  the  thalidomide  tragedy  but  the  Bill 
as  drafted  would  damage  the  industry.  He  also  said  that 
the  risks  of  treatment  must  be  balanced  against  the  risks 
of  disease,  and  the  best  legislation  in  the  world  could 
not  alter  that  dilemma. 

There  is  no  doubt  that  the  Bill  as  envisaged  would  have 
caused  more  problems  than  it  attempted  to  solve  and 
as  the  Solicitor  General,  Sir  Michael  Havers,  QC, 
pointed  out,  it  left  ample  room  for  a  great  deal  of  argu- 
ment about  liability.  Furthermore  it  would  have  delayed 
any  final  settlement  between  the  Distillers  Co  and  the 
parents  of  "Thalidomide  children". 

It  is  evident  that  the  public  is  seeking  more  reassur- 
ance concerning  the  use  of  modern  medicines,  but 
unfortunately  they  are  being  encouraged  to  seek  what 
is  in  effect  the  impossible. 

Evolution  is  a  slow  and  often  painful  process — the 
public  has  demanded  its  panaceas  in  the  past.  Those 
demands  have  been  the  foundation  of  modern  therapy 
— regrettably  the  transition  from  the  symptomatic  to  the 
specific  has  perhaps  been  a  little  too  quick  for  the 
public. 


PostScripts 

Benoral  Suspension,  Winthrop  Laboratories'  anti-arthritic  agent, 
has  received  a  certificate  of  merit  for  its  packaging  from 
the  European  Packaging  Federation.  In  a  letter  to  Sterling- 
Winthrop  Research  and  Development  Division  Mr  E.  G.  O. 
Ridgwell,  chairman  of  the  Federation,  said  that  the  pack 
"made  a  real  contribution  to  packaging  progress  in  Europe". 
The  certificate  will  be  presented  in  Bucharest,  Rumania,  in 
April. 

This  is  the  third  award  won  by  the  Benoral  pack — it  also 
received  the  British  Institute  of  Packaging's  gold  star  award 
and  the  British  Plastic  Federation's  special  award. 

The  pack  was  developed  with  the  help  of  the  British 
Rheumatism  and  Arthritis  Association,  and  the  plastic  bottles 
were  tested  by  the  staff  and  members  of  the  Association's 
Arthritic  Club  at  the  Ingo  Simon  House  research  unit,  Mount 
Vernon  Hospital,  Middlesex. 
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Council  rejects  transferable 
vote  elections — by 
eleven  votes  to  nine 


A  lively  debate  on  the  single  transferable 
vote  system  at  last  week's  meeting  of  the 
Pharmaceutical  Society's  Council  resulted 
in  a  narrow  margin  decision  not  to  pro- 
ceed with  investigation  of  the  system. 

The  decision  was  in  support  of  an 
Organisation  Committee  recommendation, 
but  Mr  J.  P.  Bannerman,  who  asked  that 
his  name  be  recorded  as  being  opposed  to 
the  view  of  the  Committee,  said  the  STV 
system  was  demonstrably  a  more  democra- 
tic method  of  voting  than  the  current 
system.  Council  seemed  to  imagine  that  if 
it  moved  to  a  system  of  quotas  (the  maxi- 
mum number  of  votes  required  for  election) 
that  within  the  quotas  the  membership,  in 
voting,  would  be  less  responsible  than  it 
was  at  present,  and  would  become  more 
parochial,  returning  only  those  people  who 
were  in  the  same  type  of  pharmaceutical 
practice  as  themselves.  "I  see  no  evidence 
of  that  at  all,"  said  Mr  Bannerman. 

Wrong  body  to  decide 

Twice  the  Branch  Representatives  meet- 
ing had  passed  resolutions  on  the  matter, 
and  Mr  Bannerman  said  he  could  not 
ignore  that.  He  also  felt  that  Council  was 
not  the  right  body  to  make  the  decision. 
In  any  situation  a  body  of  people  which 
had  been  elected  by  one  svstem  was  ill 
equipped  to  assess  the  benefits  or  otherwise 
of  the  system.  The  electorate  had  told 
Council  that  it  wanted  a  different  system, 
and  Council  was,  in  effect,  saying  "But 
this  might  give  you  a  different  type  of 
Council".  "That,  perhaps,  is  precisely 
what  the  electorate  wants",  added  Mr 
Bannerman.  He  moved  that  the  recom- 
mendation be  referred  back  to  the  Organi- 
sation Committee  with  a  view  to  ascer- 
taining whether  there  was  any  other 
method  of  assessing  the  matter.  Mrs  Estelle 
Leigh  seconded  reference  back. 

Mr  J.  E.  Balmford  opposed  the  reference 
back.  He  pointed  out  that  if  Council,  which 
was  a  body  of  responsible  people,  had 
found  difficulty  in  making  a  decision  on 
the  matter,  how  could  a  meeting  of  some 
150  people  be  expected  to  sort  it  out?  The 
STV  system  appeared  to  be  more  demo- 
cratic in  theory  because  it  ensured  the 
representation  of  minorities,  provided  those 
minorities  had  a  number  which  was  one 
more  than  a  quota.  If  the  number  were 
less,  then  those  minorities  were  not  assured 
of  any  representation  whatever. 

Mr  K.  A.  Lees  supported  reference  back, 
and  Mr  W.  A.  Beanland  stated  that  Council 
had  no  right  to  deny  the  membership  the 
democratic  right  to  have  a  new  method 


of  voting.  It  was  not  up  to  the  Council  to 
question  that  right,  or  to  put  forward 
arguments  along  the  lines  that  it  would  not 
provide  this  sort  of  Council  or  that  sort 
of  Council. 

Mr  D.  E.  Sparshott  said  he  had  not  heard 
any  argument  in  favour  of  the  STV.  It  had 
not  been  proved  to  him  that  it  was  better 
than  the  present  system.  If  the  Council 
went  for  STV  how  would  it  get  back  the 
present  system  if  it  were  felt  to  be  prefer- 
able? STV  was  an  innovation  which  was 
being  tried  by  various  people.  "Let  them 
try  it",  he  concluded,  "and  let  us  see  what 
the  results  are  over  the  years  and  then 
consider  the  matter  again." 

The  President.  Mr  J.  P.  Kerr,  agreed 
Mr  Sparshott  had  made  a  valid  point.  If  a 
Council  were  elected  for  three  years  by 
STV,  it  would  be  equally  reluctant  to 
change  the  system  of  election  because  it 
would  have  been  elected  by  that  very 
system. 

Professor  A.  H.  Beckett  suggested  that 
the  recommendation  was  rather  bald,  and 
that  detailed  reasons  might  be  given  which 
had  led  to  the  conclusion.  Mr  A.  G.  M. 
Madge  asked  whether  an  unofficial  trial  of 
the  STV  system  could  not  be  held  at  the 
next  election. 

The  motion  to  refer  the  recommendation 
back  was  lost  by  11  votes  to  9  votes,  and 
the  recommendation  was  then  adopted. 

It  was  agreed  that  the  names  of  those 
members  who  had  voted  in  favour  of  the 
reference  back  should  be  lecorded.  They 
were:  Messrs  Bannerman.  Madge,  Bean- 
land,  Dr  Cooke,  Mr  Lees.  Mr  Youings 
and  Mrs  Leigh.  Two  members  who  voted 
for  reference  back  did  not  ask  for  their 
names  to  be  recorded. 

Trade  unions  and  pharmacists 

It  was  reported  that  a  decision  was  still 
awaited  on  whether  the  Society's  appli- 
cation for  entry  into  the  Special  Register 
under  the  Industrial  Relations  Act  1971 
would  be  accepted.  The  Association  of 
Professional  Scientists  and  Technologists 
wished  to  recruit  pharmacists  who  were  in 
industry,  and  Council  adopted  a  proposal 
by  Mr  Stevens  that  members  be  informed 
that  they  were  eligible  to  join  the  APST 
if  they  so  wished. 

The  question  of  trade  union  representa- 
tion for  pharmacists  would  be  furiier  con- 
sidered after  a  decision  on  the  Society's 
application  for  entry  to  the  Special  Regis- 
ter. 

The  Practice  Committee  shared  the  con- 
cern of  the  general  practice  subcommittee 
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about  the  position  of  pharmacies  in  heali 
centres  under  the  new  NHS  Reorganisatic 
Bill.  The  Bill,  as  drafted,  does  not  contai 
a  provision  to  exclude  the  establishmei 
of  a  pharmacy  department  in  a  healt 
centre  other  than  on  a  contractor  basis.  Th 
safeguard  provided  under  Section  21  (3)  c 
the  Health  Services  and  Public  Health  At 
1968.  which  prevented  local  health  author 
ties  from  employing  pharmacists  in  healt 
centres  in  greater  numbers  than  they  wer 
doing  on  March  22.  1968.  would  be  re 
moved  when  the  new  Bill  became  law. 

The  Society's  concern  had  been  express 
ed  to  the  Department  of  Health  and  th 
Department  had  replied  that  the  situatioi 
would  be  different  under  the  Bill  and  tha 
the  Secretary  of  State  would  be  able  ti 
ensure  that  the  limitation  on  employmen 
of  pharmacists  in  health  centres  wa: 
observed.  The  subcommittee  remained  con 
cerned.  however,  in  the  absence  of  ar 
exclusion  provision  in  the  new  Act. 

Council  agreed  that  a  meeting  should  bt 
arranged  with  the  Department  at  whicr 
the  Society's  views  could  be  emphasised 
At  the  same  meeting,  other  points  made  b\ 
the  Society  relating  to  amendments  in  tht 
NHS  Reorganisation  Bill  would  be  dis- 
cussed with  the  Department's  representa- 
tives. One  of  those  points  was  that  the 
Secretary  of  State  should  be  required  to 
consult  with  the  pharmaceutical  profession 
before  making  appointments  to  regional 
health  authorities,  and  that  those  bodies 
also  should  consult  the  profession  before 
making  appointments  to  area  health 
authorities.  Another  was  that  there  should 
be  three  nominees  of  the  local  pharma- 
ceutical comm  ttee.  and  not  two,  on  the 
Family  Practitioner  Committees  in  the 
new  NHS. 

Rural  area  dispensing 

Further  letters  asking  for  a  progress 
report  on  rural  area  dispensing  discussions 
between  the  Department  of  Health  and 
the  General  Medical  Services  Committee  of 
the  British  Medical  Association  had  not 
resulted  in  any  definite  information  on 
when  the  matter  might  be  resolved.  A 
further  letter  would  be  sent  to  the  Depart- 
ment emphasising  that  the  question  must 
be  resolved  without  delay. 

In  August  1972  the  Central  NHS  Com- 
mittee had  been  asked  to  consider  making 
representations  to  the  Department  that 
there  should  be  a  scheme  for  the  provision 
of  daily  supplies  of  medicines  to  specific 
patients,  particularly  those  whom  the 
doctor  considered  should  not  be  permitted 
to  hold  any  large  quantity  of  drugs  for 
reasons  of  safety.  The  Committee  had 
subsequently  written  to  the  Department, 
which  had.  in  its  replv.  referred  among 
other  things  to  the  fact  that  doctors 
could  issue  separate  EC  10  prescriptions  for 
each  supply  required  and  that  there  had 
been  an  increase  in  the  amount  of  ancillary 
help  available  to  doctors.  The  Department 
had  added  that  it  had  not  sufficient  evidence 
of  need  to  justify  the  expense  or  effort 
involved. 

Several  members  of  the  general  practice 
subcommittee  had  expressed  concern  at  the 
Department's  attitude,  and  in  particular 
to  the  part  of  the  letter  relating  to  "ancil- 
lary help"  which  seemed  to  the  sub- 
committee to  be  irrelevant,  bearing  in  mind 
the  nature  of  the  medicines  under  con- 

Continued  in  p213 
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eet  our 
Sales  Director 

Dur  sales  orientated  Eureka  instore  system  will  add  extra 
mpact  to  your  merchandising.  Flexible,  slot-together 
;omponents,  eye  catching  colours  and  a  huge  capacity. 
Many  accessories  available  including  cabinets,  drawers, 
counters  etc.  Our  Sales  Director  will  increase  your 
profits  fast ! 


and  merchandise 
manager 

Our  Karu-Sell  rotary  display  unit  can  manage  a  huge  amount  / 
of  merchandise  with  a  capacity  of  34.25  sq.  feet  of  impact  S <^ 


display  in  only  6.86  sq.  feet  of  floor  area. 
Ideal  for  promoting  impulse  sales.  Amazingly  varied  y/" 
applications.  The  exclusive  diamond  shaped  shelves   y  ^  J> 
are  instantly  adjustable  for  height  and  slope  and  S £ 
have  binning  facilities.  v 

Members  of  the  Showrax  Force. 


Ix 

o 

w 

Free  country  -  wide  shop  -  planning 
service  by  Instore  Consultants.  / 

■//* 

Tel:  Gravesend  60671  Telex:  965130    /  ^ 


/J-  O 
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Some  of  the  reasons  well  be  giving  your 
customers  to  use  new  improved  Estolan. 


The  things  women  go  through  to  ruin  their  hair. 


Your  poor  hair.  How  it  suffers  in  the  course  of 
making  it  look  beautiful. 

Twisted,  turned,  knotted,  tugged  on.  Stripped  of 
all  its  natural  oils,  beauty  and  body. 

But  from  today,  it  doesn't  matter. 

New  improved  Estolan  hair  conditioning  cream 
helps  bring  hair  back  to  life.  Replacing  natural  beauty, 
body  and  bounce,  while  leaving  an  invisible  film  on 
hair  to  protect  its  natural  sheen  and  lustre. 

And  used  regularly,  soft  silky  Estolan  invigorates 


hair  so  that  it  becomes  more  supple  and  manageable, 
leaving  you  in  control. 

New  improved  Estolan  — for  women  who  like  to 
do  things  to  their  hair  without  worrying  about  the 
consequences. 
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And  here  are  some  of  the  reasons 
for  you  to  stock  new  Estolan. 


^Improved  Formulation 
*New  Packaging 

We  have  re-designed  our  pack- 
aging to  reach  a  wider  market 
area. 

*  Merchandising  Support 

A  range  of  colourful  merchan- 
dising support  material  has  been 
produced  including  tent  cards,  self 
adhesive  door  stickers,  dump  bins, 
mark  down  cards. 

*  National  Advertising 
Starting  in  April  will  be  our  nat- 
ional consumer  press  campaign 
using  both  colour  and  black  and 
white  pages. 

Estolan  will  be  appearing  in  a 
large  selection  of  women's  maga- 
zines including: 

WOMAN'S  OWN,  HONEY,  SHE 
and  ANNABEL. 

By  our  careful  choice  of  media 
we'll  be  reaching  over  14  million 
women-75%  of  all  females  in  the 
country. 

^Special  Consumer  Promotions 

Our  national  advertising  camp- 


aign will  be  strongly  supported  by 
special  in-store  consumer  benefits. 
^Trade  Bonuses 

Askyour  representative  fordetails. 

1973  is  going  to  be  a  big  year 
for  Estolan.  Not  only  do  we  want 
to  stay  at  number  one,  we  want  to 
INCREASE  OUR  BRAND  LEADER- 
SHIP. And  that  can  only  mean  one 
thing  for  you-INCREASED  SALES 
AND  PROFITS. 


ESTOLAN -BRITAIN'S  BEST  SELLING  HAIR  CONDITIONER. 

Estolan,  New  Road,  Winsford,  Cheshire.  Tel:  Winsford  (060  65)  2841. 
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BRITISH 
MEDICAL 
TRIALS 
CONFIRM  THE 

EFFECTIVENESS 
OF 

*W»  JV  $  NON- ERGOTAMINE  *» 

Migraleve 

for  the  treatment  of 


Your  customers  value  your 
recommendation  when  they 

ask  your  professional  advice. 
Recommend 

«  gam  %  NON -ERGOTAMINE  m 

Migraleve 

the  SPECIFIC  and  PROVEN 

safer  migraine  treatment 

■J  The  G.P.  Medical  Research  Unit:  "Clinical  Trial  of  Migraleve.  A 
new  Combination  Treatment  for  Migraine."  Medical  Digest  Vol  17, 
No.  7. 

PRESCRIPTION  PACK  :   MIGRALEVE  24  TABLETS 

DUO-TREATMENT:    Pack  includes  16  Pink  tablets  and  8  Yellow  tablets 
Detailed  dosage  instructions  are  issued  with  the  product. 

FORMULA  :  Each  Pink  tablet  contains  Buclizine  Dihydrochloride  6.25  mg., 
Paracetamol  500  mg..  Codeine  Phosphate  8  mg.,  Dioctyl  Sodium  Sulphosucci- 
nate  10  mg.  Each  Yellow  tablet  contains  Paracetamol  500  mg  ,  Codeine  Pho- 
sphate 8  mg  Dioctyl  Sodium  Sulphosuccinate  20  mg. 

Full  information  and  samples  available  on  request  from: 


INTERNATIONAL 
LABORATORIES 
LIMITED 


Ethical  Division 


LINCOLN  WAY- WINDMILL  ROAD- 
SUNBURY-ON-THAMES  •  MIDDLESEX.  TW16  7HN. 
Telephone:  SUNBURY  ON  THAMES  87411 
Telegraphic:  PARMINTUS,  SUNBURY  ON  THAMES. 


TUBIPAD 

SACRAL BANDAGES 


MALE  INCONTINENCE 
APPLIANCES  AND  SHEATHS 


ZINC  PASTE 
RANGE  OF 
MEDICATED 
BANDAGES 


LESTREFLEX  ELASTIC 
DIACHYLON 
BANDAGES 

VARICO 

LEG  BANDAGES 
&  BLUE  LINE 
WEBBING 


TUBIPAD  BANDAGES  FOR  PREVENTION  OF 
PRESSURE  SORES 


have  the  subject 
well  covered... 

...  by  a  wide  range  of  Surgical  Dressings  and 
appliances.  They  are  now  being  regularly  prescribed  by 
General  Practitioners,  and  can  be  obtained  through  any 
Wholesale  Chemist. 

Trade  Price  Lists  and  further  information  regarding  these 
these  and  other  products  will  be  supplied  upon  request. 

BATEMAN  -JACKSON 

Tubiton  House,  Medlock  Street,  Oldham,  0L1  3HS,  England 
Telephone  061  -652  2222  (5  lines) Telegrams  "TUBITON"  Oldham 

a  member  of  the  Group 

Distributors  of  Seton  Specialised  Surgical  Dressings  and  Appliances. 
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Latest  on  the  EEC — but 
the  effects  on  British 
pharmacy  are  'conjecture* 


ntinued  from  p208 

I  eration.  The  recommendation  was 
n  proved  that  a  further  letter  should  be 
Ij  it  to  the  Central  NHS  Committee  re- 
I   esting  that  further  representations  be 

ide  to  the  Department. 
[.'!  The  Manpower  Committee  noted  that 
n  t  totals  of  British  male  students  and  of 
I  'erseas  students  in  1972  had  not  increased 
n  ipreciably  since  the  previous  year.  Total 
U  imbers  of  British  male  students  in  schools 
M  pharmacy  had  been  fairly  constant  since 
•69.  Increases  in  the  total  numbers  of 
udents  had  been  mainly  due  to  the  influx 
"  British  women  students,  who  now,  for 
ie  first  time,  outnumbered  British  male 
udents. 

It  was  considered  that  the  Council  should 
(press  an  opinion  on  the  desirable  intake 
f  students  by  schools  of  pharmacy,  in  the 
ght  of  the  future  manpower  requirements 
f  the  profession,  in  so  far  as  those  could 
e  predicted.  It  was  resolved  that  a  report 
lould  be  prepared  for  discussion  by 
iouncil. 

lo  VAT  on  fees 

"he  Finance  and  General  Purposes  Com- 
nittee  reported  that  information  had  been 
eceived  from  H  M  Customs  and  Excise 
vhich  confirmed  that  members'  personal 
etention  fees  and  premises  fees  would  not 
)e  liable  to  value  added  tax. 

The  Education  Committee  reported  that 
he  Department  hoped  that  organisers 
Nould  use  any  surplus  from  the  grant  for 
jne  postgraduate  course  to  subsidise  an- 
Dther,  more  costly  course,  in  the  region, 
"ouncil  agreed  that  regions  should  now 
be  advised  to  keep  a  separate  account  of 
postgraduate  courses  which  are  supported 
financially  by  the  Department. 

A  further  list  of  pharmaceutical  estab- 
lishments was  approved  for  the  purposes 
of  preregistration  experience.  It  was  agreed 
that,  where  there  had  been  a  change  in  the 
named  responsible  pharmacist  specified  on 
applications  for  approval  of  premises,  a 
written  statement  from  the  new  responsible 
pharmacist  agreeing  to  fulfil  the  conditions 
of  the  current  approval  could  be  accepted 
in  lieu  of  a  new  application  for  approval, 
during  the  five  year  period  for  which 
approval  was  granted. 

The  Society  had  been  asked  to  comment 
on  what  the  law  should  be  in  relation  to 
injuries  to  unborn  children,  following  the 
Lord  Chancellor's  request  to  the  Law 
Commission  for  advice  on  the  subject.  The 
New  Legislation  Committee  gave  prelimi- 
nary consideration  to  the  question  of  the 
types  of  injury  which  should  be  covered 
and  what,  if  any,  treatment  given  to  a 
parent  should  be  regarded  as  a  ground  for 
liability. 

Mr  Meyers,  Mr  Lees  and  Mr  Balmford 
were  appointed  as  the  working  party  to 
consider  the  institution  of  a  college  of 
pharmaceutical  practice  and  to  submit  re- 
commendations to  the  Council.  The  follow- 
ing were  nominated  members  of  the 
working  party  on  the  future  role  of  the 
hospital  pharmacist:  Mr  Roxburgh,  Mr 
Roberts,  Professor  Beckett  and  Professor 
Turner. 

It  was  agreed  that  Professor  W.  Bowman 
(University  of  Strathclyde)  should  be 
nominated  as  a  member  of  the  Royal 
Society's  British  National  Committee  for 
Pharmacology. 


Nottingham  Branch,  Pharmaceutical  Society 


Everything  that  has  been  said  about  the 
effects  of  EEC  membership  on  British 
pharmacy  has  been  conjecture,  said  Mr 
W.  M.  Darling  on  Monday. 

Speaking  to  a  packed  meeting  of  Not- 
tingham Branch  of  the  Pharmaceutical 
Society  on  Monday  (see  also  pl87)  he 
claimed  that  the  situation  was  still  "fluid" 
and  no-one  could  yet  make  authoritative 
statements.  Mr  Darling  pointed  out  that 
the  principles  of  the  Rome  Treaty,  such 
as  free  movement  of  workers  and  goods, 
and  the  right  of  establishment,  could  not 
be  achieved  without  "harmonisation"  of 
the  laws  of  member  countries — there 
would  not  be  "super  laws"  applying  to  all 
countries.  Once  directives  were  adopted 
by  the  Community,  it  was  up  to  each  state 
to  come  into  line  during  a  transitional 
period. 

There  were  now  nine  EEC  draft  direc- 
tives affecting  pharmacy,  said  Mr  Darling. 
Seven  had  been  published  several  years  ago 
and  had  been  debated  by  the  Economic 
and  Social  Committee,  the  European  Par- 
liament and  pharmacy  in  the  Six.  Four  had 
also  been  studied  by  the  committee  of 
permanent  representatives  (COPR)  —  the 
tier  below  the  Council  of  Ministers.  All 
these  parties  had  determined  their  attitudes 
at  least  two  years  ago.  and  had  since 
criticised  the  "stagnation". 

The  seven  directives  concerned  were : 

1.  Freedom   of  establishment   of  persons 
engaged  in  the  manufacture  of  medicines 

2.  Conditions  for  the  production  of  drugs 
and  medicines 

3.  Establishment   of   persons   engaged  as 
wholesalers 

4.  Conditions   of   licensing  for  wholesale 
transactions 

5.  General  practice 

6.  Recognition  of  qualifications 

7.  Academic  standards. 


In  June  1972.  Mr  Darling  went  on, 
rewritten  drafts  of  directives  1,  2.  6  and 
7  were  published — the  ones  which  had 
reached  COPR.  These  were  the  directives 
that  had  reached  the  most  advanced  stage, 
and  they  were  the  most  important  in  rela- 
tion to  the  Treaty. 

The  revised  first  draft  directive  deals 
with  the  freedom  of  establishment  for 
pharmacists  engaged  in  the  manufacture 
of  drugs  and  medicines  on  the  basis  that 
migrants  must  be  treated  in  the  same  way 
as  nationals. 

The  second  requires  that  there  are  con- 
ditions for  obtaining  a  manufacturing  per- 
mit; these  are  similar  to  those  required 
under  the  Medicines  Act — Mr  Darling  be- 
lieved the  Act's  conditions  would  be  totallv 
acceptable  for  harmonisation.  However, 
within  the  directive  was  an  article,  sup- 
ported by  the  Society  but  opposed  by  the 
Association  of  the  British  Pharmaceutical 
Industry,  requiring  that  the  person  res- 
ponsible for  manufacture  and  quality  con- 
trol should  be  a  pharmacist.  It  also  said, 
however,  that  someone  with  another  scien- 
tific degree  can  become  a  pharmacist  with 
a  supplementary  course. 

Mr  Darling  opposed  this  "topping  up" 
procedure  on  the  grounds  that  every  phar- 
macy degree  must  be  broadly  based  with 
a  properly  integrated  course. 

The  new  sixth  directive  referred  to  the 
mutual  recognition  of  current  academic 
standards.  It  recognised  the  problem  of 
those  whose  qualification  does  not  corres- 
pond to  the  minimum  academic  require- 
ments, and  accepted  the  value  of  experi- 
ence. A  host  country  must  recognise  a 
certificate  from  the  migrant's  country  that 
the  pharmacist  had  practised  the  activity 
concerned  for  at  least  five  consecutive 
years. 

Continued  on  p215 
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MANCHESTERS  BIGGEST  TRADE  WAREHOUSE 


LLTik 


4  ROCHDALE  RD, MANCHESTER  4 

niltll  SUNDAY  9am 'til  2pm  LATE  NIGHT  THURSDAY  til  8pm 
111  til  DAILY  9am'til  6pm     CLOSED  SATURDAYS 


£785wOOO  OF  ELECTRONIC ,  1) 
jUMNNCMACHINES  CALCUUTORS 
AND  CASH  REGISTERS 

ALLHlfiH  QUALITY  BRAND  NEW  &  FULLY  SUARANTEED 


*9B    •**•*    *^  *  — -  -  n,  _.«.„,  1/  A  T  rnmp<;  into 
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WE  ARE  NOW  ABLE 
TO  OFFER  THESE  STOCKS 
DIRECT  TO  THE  TRADE 
DUE  TO  THE  LIQUIDATION  OF 
THE  DISTRIBUTION  FIRM  OF  THIS 
FAMOUS  AMERICAN  MACHINE  CO. 


NOTE  TO 
RETAILERS 


Remember  V.A.  T.  comes  into 
force  on  April  1st,  1973  and  if 
you  are  in  a  retail  business  it 
could  be  extremely  beneficial 
to  have  a  cash  register  or  an 
adding  machine  with  an  audit 
roll. 


With  12  months  guarantee 

No  postage  required! 


VICTOR  CASH  REGISTER 

The  measurements  of  this  cash  register:  10%"  high,  12'" 
wide  by  1  Sh  "deep.  The  features  of  this  machine  are: 
Registers  £999.99;  its  total  capacity  for  use  as  an  adding 
machine  totals  to  £9.999.99.  Four  designation  keys  pro- 
vide department  or  clerk  identification,  charge  received  on 
account  and  paid  outs  may  be  identified  by  use  of  'Z' 
symbol,  cash  sales  accumulate  in  locked-in  cash  register 
total  for  the  day.  ensuring  strict  accounting  for  all  money 
'  received  from  cash  sales.  This  machine  is  not  operative  for 
security  reasons  unless  identiflcation_ 
button  is  pressed.  The  detail  tape 
which  is  completely  enclosed  by 
hinged  cover  to  ensure  locked  in 
protection  of  daily  business  i 
'  records-a  necessity  for  VAT.l 
After  intensive  research  we  | 
have  assessed  the  retail  value  [ 
in  excess  of  £  140.00. 

~;-  Normal  voltage-standard  print  out  roll 


VICTOR  SERIES  1200 

ELECTRIC  CALCULATOR -The  compact  series  1200 
is  smartly  designed  to  fit  into  every  modern  office  decor, 
durable  high-impact  Cycolac  case  in  eye-rest  Aspen  Green 
with  harmonising  Frost  Green  numeral  keys  and  Teal  con- 
trol keys.  Desk  size:  514"  high,  10" wide,  IVA"  deep. 
The  main  features  of  this  machine  are:  Automatic  constant 
multiplication  and  division.  Memory  Register  which  stores 
any  amount  at  the  touch  of  a  key.  Can  be  brought  out  of  , 
accumulating  memory  to  the  main  calculating  register  to  be 
used  as  desired  at  the  touch  of  another  key,  you  can  add, 
subtract  directly  to  or  from  the  accumulating  memory 
register.  Constant  Dividend  obtainable  by  placing  the  factor 
in  the memory  register  forrepeatedrecallat the touch  of  a  key. 
Automatic  repeat  addition  or 
subtraction;  12  digit  capacity; 
flexible  decimal  selection; 
automatic  round  off  or  drop 
off  provides  greater  accuracy 
in  calculating  decimals. 
The  value  of  this  machine  is 
far  in  excess  of  £200.00! 
We  offer  this  machine  at  on!y| 
No  postage  required! 


VICTOR  TALLYM  ASTER 

ELECTRIC  PORTABLE  ADDING  MACHINE 

This  totals  up  to  £1,000,000  less  lp  and  is  a  compact 
machine.  Size:  13"x  6'A"x  6'A".  It  has  a  retractable  carrying 
handle  and  the  case  is  built  from  a  high  impact  material. 
The  features  of  this  machine  are:  Adds,  subtracts  subtotals' 
aft  J  grandtotals-  electronically  and  prints  out  on  detailed 
roll  which  can  be  used  as  a  cash  register  which  will 
be  a  necessity  for  V.A.T.  from  April  1st,  1,973. 
Recommended  retail  value  of  this  machine  is  in 
excess  of  £40.00.  OUR  SALE  PRICE  OFFER 
,  which  includes  a  full  12  months  Guarantee  is 


CHEQUE  orPOSTAL  ¥  BARONS  TRADE  WAREHOUSE  p™ 

ORDER withORDER  1 4  Rochdale  Road  Manchester 4  welcome 
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In  the  six  it  is  necessary  to  have  had 
;xperience  in  a  particular  discipline  of 
general  practice  before  becoming  a  res- 
ponsible pharmacist  in  that  discipline,  and 
that  would  apply  if  the  host  country's 
laws  demanded  it  of  nationals. 

The  draft  direotive  also  required  a  host 
country  to  recognise  the  right  of  a  phar- 
macist to  use  the  titles  applicable  to  his 
home  country  and  the  name  and  place  of 
the  awarding  authority.  Someone  from 
Great  Britain  might  be  able  to  use,  for 
example,  BPharm  (London).  MPS. 

Mr  Darling  believed  a  period  of  at  least 
six  months  should  be  required  to  fami- 
liarise the  migrant  with  the  laws  and  lan- 
guage of  the  host  country,  and  a  similar 
view  had  been  expressed  by  the  Economic 
and  Social  Committee.  However,  the 
Council  of  Ministers  had  argued  that  it 
would  be  against  the  principles  of  the 
treaty. 

The  Commission  was  now  trying 
to  find  ways  in  which  the  object — with 
which  it  sympathised — could  be  achieved. 

Academic  rigidity 

The  seventh  rewritten  directive  main- 
tained that  it  is  advisable  for  universities 
to  be  granted  maximum  freedom  in  aca- 
demic standards — but  promptly  specified 
rigid  rules  for  the  length  and  content  of 
the  course  in  terms  of  hours  devoted  to 
specific  topics.  Mr  Darling  opposed  the 
rigidity,  but  pointed  out  that  the  course 
length — four-and-a-half  years  —  affected 
the  whole  of  British  university  structure 
and  was  a  matter  for  the  Government.  For 
pharmacy  it  was  more  important  to  ensure 
the  breadth  of  instruction  the  profession 
considered  necessary.  Also,  any  system 
must  take  into  account  current  practice 
and  be  capable  of  adaptation  to  suit  future 
changes. 

The  first  of  the  two  new  draft  direc- 
tives, directive  8,  dealt  with  freedom  of 
establishment  of  pharmacists  in  general 
practice  and  the  sale  of  medicines  outside 
pharmacy,  where  it  is  permitted  in  the 
member  state. 

The  word  "company"  appears  in  the 
draft,  which  like  directive  1,  requires  equal 
treatment  for  migrants  and  nationals.  But 
there  is  a  fundamental  change  in  that  the 
migrant  must  use  the  titles  applicable  in 
the  host  country — a  change  of  opinion 
between  June  and  November,  Mr  Darling 
pointed  out. 

Draft  directive  9  refers  to  the  geogra- 
phical distribution  of  pharmacies,  and 
aims  for  a  uniform  system  so  that  freedom 
of  movement  does  not  lead  to  an  abnor- 
mal influx  of  pharmacists  to  a  state  where 
there  is  no  restriction  on  the  siting  of 
pharmacies.  However,  the  decision  to 
adopt  such  legislation  is  left  to  member 
states. 

This  draft  says  that  member  states  will 
adopt  measures  regulating  the  geographi- 
cal distribution  of  pharmacies  whenever 
freedom  of  establishment  constitutes  a 
danger  to  public  health.  Any  measure  must 
be  based  on  non-discriminating  criteria.  If 
controlled  distribution  is  necessary,  it 
must  be  granted  to  named  individuals  and 
be  not  transferable.  The  competent  auth- 
ority must  decide  the  location  of  the 
pharmacy. 

Mr  Darling  then  turned  to  the  contro- 


versial draft  directive  5,  suggesting  that 
it  was  likely  to  be  changed  substantially 
(see  pi  87).  It  provided  for  restriction  of 
medicine  sales  to  pharmacies,  but  draft 
directive  8  referred  to  sales  outside  phar- 
macy. It  restricted  the  goods  that  could 
be  sold  by  a  pharmacy,  but  the  list  would 
be  drawn  up  by  individual  countries. 

The  directive  defined  the  areas  of  ana- 
lysis a  pharmacist  was  permitted  to  under- 
take. 

There  was  a  proposal  that  the  pharma- 
cist should  be  responsible  for  the  quality 
of  the  medicines  he  supplies,  but  the 
Society's  Council  had  said  this  must  not 
remove  the  responsibility  of  the  manufac- 
turer in  Britain.  Council  had  also  seen 
merit  in  the  ownership  by  the  pharmacist 
of  the  apparatus  he  used  and  the  medi- 
cines he  supplied,  but  Mr  Darling  agreed 
that  it  was  questionable.  The  aim,  ac- 
cording to  the  directive's  preamble,  was  "to 
avoid  a  situation  whereby  a  pharmacist's 
responsibility  to  the  patient  is  depleted  by 
arranging  for  the  medicine  to  be  owned 
by  a  third  party".  This  would  ensure  that 
the  patient  could  have  clear  and  adequate 
compensation  in  cases  of  error. 

Mr  Darling  suggested  it  would  help  to 
allay  fears  and  doubts  if  pharmacists  and 
companies  were  joined  in  responsibility 
— as  in  certain  offences  under  the  Medi- 
cines Act.  "Surely  the  same  principle  could 
be  extended  to  all  activities  within  the 
pharmacy.  I  believe  it  would  be  profes- 
sionally acceptable  and  desirable". 

Article  58  of  the  Treaty  said  that  com- 
panies should  be  treated  in  the  same  way 
as  individuals,  and  it  was  believed  that 
companies  in  pharmacy  would  have  the 
right  to  continue  their  activities  in  their 
own  states. 

Mr  Darling  concluded  the  EEC  section 
of  his  address  by  predicting  that  the  first 
directives  to  be  adopted  would  concern 
mutual  recognition  of  existing  qualifica- 
tions, thus  ensuring  freedom  of  movement; 
academic  standards  of  new  qualifications 
and  freedom  of  sales  of  medicinal  pro- 
ducts— -but  that  certain  points  of  detail 
would  be  left  to  individual  countries. 

Preserve  the  chemist's  shop 

In  the  discussion  that  followed,  Mr 
H.  T.  Christian  wished  to  ensure  that  it 
was  Council's  aim  to  preserve  the  "che- 
mist's shop"  as  we  knew  it,  be  it  com- 
pany or  privately  owned.  Mr  Darling  re- 
plied that  the  list  of  goods  that  might  be 
sold  had  not  been  discussed,  to  his  know- 
ledge, either  in  Council  or  in  Europe. 

Mr  W.  H.  Stephenson,  an  industrial 
pharmacist  and  chemist,  was  concerned 
about  the  requirement  for  pharmaceutical 
supervision  of  manufacturing.  Many  who 
were  not  pharmacists  carried  out  their 
production  and  quality  control  function 
as  well  as  any  pharmacist.  Mr  Darling 
pointed  out  that  they  could  continue  to 
do  so,  but  he  supported  the  principle  of 
pharmaceutical  responsibility  because  the 
increasing  diversity  of  medicines  needed 
the  "panorama"  of  the  pharmacist's  train- 
ing. 

Dr  Newton,  supported  by  Dr  Gilbert, 
suggested  that  if  the  Society  accepted 
longer  courses  and  postgraduate  speciali- 
sation, it  would  have  a  better  case  for 
parity  on  the  new  NHS  committees.  Mr 
Darling  referred  to  the  lack  of  university 
places  and  the  action  taken  by  Council  to 


stimulate  research  in  general  practice. 

Replying  to  Mr  S.  Boney,  who  com- 
plained that  no-one  in  the  groupment  was 
looking  after  employees'  interests,  Mr  Dar- 
ling foresaw  dangers  in  extension  of  the 
range  of  goods  supplied  from  pharmacies, 
so  long  as  there  was  only  one  pharmacist 
per  pharmacy.  He  wished  to  see  two  per 
pharmacy  to  ensure  that  both  commercial 
— from  which  many  pharmacists  derived 
a  great  deal  of  satisfaction — and  profes- 
sional functions  were  covered.  But  plan- 
ned distribution  was  a  prerequisite  to 
achieving  the  necessary  amalgamations. 
At  its  January  meeting.  Council  had 
expressed  concern  about  the  directive  and 
employees  and  he  doubted  whether  it 
could  have  gone  further  at  this  stage. 

Mr  W.  H.  Howarth,  who  recently  put 
the  employees'  case  in  C&D's  correspond- 
ence columns,  thanked  Mr  Darling — 
"Little  did  I  think  that  the  information  I 
asked  for  would  be  forwarded  so 
promptly."  However,  he  questioned 
whether  the  Council,  like  the  NPU  Execu- 
tive, could  not  have  accepted  certain  of 
the  draft  directives,  and  tried  to  put  the 
others  into  the  British  context. 


Rims 

Topical  Corticosteroid  Therapy 

16mm  Colour  with  sound  commentary. 
Running  time  30  minutes.  On  loan  from 
Publicity  Services,  Glaxo  Laboratories 
Ltd,  Greenford,  Middlesex  UB6  OHE. 
Topical  corticosteroids  are  today  the  most 
widely  prescribed  preparations  in  the 
treatment  of  dermatologjcal  conditions. 
Their  correct  use  has  caused  no  prob- 
lems but  their  misuse  has.  It  is  that 
aspect  of  skin  medication  which  is  the 
theme  of  the  film  made  by  Glaxo  Labora- 
tories Ltd  with  the  co-operation  of  staff 
and  students  at  St  Bartholomew's  Hospi- 
tal, London. 

Essentially  an  instructional  film  suit- 
able for  showing  at  medical  meetings  and 
post-graduate  medical  centres,  it  covers 
the  main  uses  of  topical  corticosteroids 
in  a  wide  range  of  indications.  Particular 
attention  is  paid  to  potent  halogenated 
corticosteroids,  dealing  with  possible 
hazards  and  how  these  may  be  avoided. 

A  consultant  dermatologist  at  St  Bar- 
tholomew's points  out  how  corticosteroids 
have  "revolutionised  the  treatment  of  skin 
disease"  and  that  it  is  important,  there- 
fore, to  keep  complications  arising  from 
their  use  in  perspective.  His  clinical  tutor- 
ial deals  with  the  importance  of  the  cor- 
rect usage  of  topical  corticosteroids.  He 
describes  the  side  effects  which  can  arise 
from  prolonged  use  of  steroids  and  the 
class  of  patient  who  is  particularly  at  risk. 
The  dermatologist  illustrates  his  tutorial 
with  case  histories  of  six  patients,  show- 
ing how  each  benefits  from  the  appro- 
priate treatment. 

"Topical  Corticosteroid  Therapy" — 
sponsored  by  the  manufacturers  of  the 
Betnovate  range  of  topical  steroid  pre- 
parations— is  a  30  minute  16mm  colour 
film  with  sound  commentary.  Inquiries 
for  this  film  (available  on  a  free  loan 
basis)  and  other  Glaxo  medical  films 
should  be  addressed  to:  Publicity  Ser- 
vices. Glaxo  Laboratories  Ltd,  Greenford, 
Middlesex  UB6  OHE. 
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Scotland's  leading  analgesic 
now  with  Hot  Lemon 
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3  powder  pack 

Askit  fights  the  miseries  of  colds  and  flu 
Order  from  your  wholesaler  now. 


More  M*Y*E*R*S  Fittings 
for  YOUR  DISPLAYS 


\3 


k 


New  heavy-duty 
dispensers  and 
supports  for 
displays  from 
perforated  board 


(|  and  1  inch) 


Also:  Easel  stands,  Card  stands, 
Connectors,  Ticket  &  Shelfclips,  etc. 
Write  for  leaflets  DA  24  and  DA  29 

M  MYERS  &  SON  LTD 

OLDBURY-WARLEY-WORCS 

B68  8HF    Tel:  021-552  3322 


TEEDft 

HAIR  STRAIGHTENER 


The 

30  minute  answer 
for  curly  headed 
GIRLS  and  BOYS 

Straightens  the  frizziest 
of  hair 


Regularly  advertised  in  popular 
magazines.  The  demand  is  there 
—you  only  have  to  stock  it. 

NO  PROBLEM  OF  COMPETITIVE  LINES. 

Trade  price  £0.63  +  P.T. 
Recommended  Retail 
Price  £1 .09. 

Order  direct  or  from  our 
representative. 
TEEDA  Division  of 
H.&T.  KIRBY. 


H.  &  T.  Kirby,  Mildenhall,  Suffolk. 
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High  Profits 
I  with 
High  Potency 

Blakoe 
Vitamin  E 

Blakoe  Vitamin  E  -  attractively 
packed  in  convenient  counter 

display  outers  -  provides 
YOU  with  a  fast  selling,  high 
quality  product. 


Blakoe  Vitamin  E 
(High  Potency) 

100  nig 

100  tabs 

TRADE 
70p 

RETAIL 
£1  10 

Blakoe  Vitamin  E 
(Higher  Potency) 

200  mg 

50  tabs 

70p 

f  1.10 

Blakoe  Vitamin  E 
(Higher  Potency) 

200  mg 

50  caps 

70p 

£1.10 

Blakoe  Vitamin  E 
(Highest  Potency) 

600  mg 

15  caps 
32  caps 

70p 
£1.43 

£1.10 
£2.15 

Furtherinformation  availablefrom 

^^S^  Blakoe  Limited, 

229  Putney  Bridge  Road,  London  SW15 


'Ironic' 

I  can't  help  feeling  that  the  competition 
you  mention  "Pharmacies  in  the  year 
2000"  (C&D,  February  3.  pi 25)  is  a  little 
ironic.  If  the  trend  towards  dispensing 
doctors  in  the  countryside  is  now  spread- 
ing to  the  suburbs  it  won't  be  long  before 
it  reaches  the  urban  centres — so  much  for 
pharmacy ! 

We  talk  a  lot  about  a  rationalised  plan- 
ned service — eminent  pharmacists  speak 
of  the  need  to  reduce  the  number  of  phar- 
macies to  provide  a  better,  more  profes- 
sional service  from  those  that  are  left — 
but  this  cannot  be  considered  until  we 
have  achieved  the  undisputed  right  to  dis- 
pense, otherwise  the  closure  of  pharma- 
cies, on  an  estate  for  example,  will  just 
mean  it  becomes  re-classified  as  rural  and 
the  doctors  will  dispense  for  it.  All  our 
efforts  must  be  concentrated  on  a  national 
effort — a  national  publicity  campaign  to 
ensure  that  it  is  the  pharmacist — and  the 
pharmacist  alone — who  should  dispense. 

D.  L.  Coleman 
Norwich 

Professional  sense 

Your  report  "Professions  and  the  regional 
authorities"  (February  3.  pl25)  mentions 
that  Lord  Brooke  wanted  an  authority 
"with  a  lot  of  practical  and  financial  good 


"Military  and  Naval  Pharmacy  and  Medi- 
cine" is  the  theme  for  the  British  Society 
for  the  History  of  Pharmacy  weekend  con- 
ference ait  Portsmouth.  April  6-8. 

The  conference  is  being  held  at  the  City 
of  Portsmouth  College  of  Education, 
Locksway  Road,  Milton.  Portsmouth,  and 
the  fees  are:  Residential,  £1100  per  per- 
son, non-residential.  £6-50  per  person,  in- 
cluding lunches,  dinner  and  banquet. 
Extra  banquet  tickets  are  available  at 
£2-00. 

The  programme  is  as  follows: — April 
6.-7  p.m.  Reception  and  brief  introduction 
to  Portsmouth  history.  April  7.-9.30  a.m. 
"John  Pringle"  by  Dr  S.  Selwyn:  "Goal 
Fever  and  Naval  Hospitals"  by  Mr  W. 
Boorman;  "Medical  arrangements  in  the 
British  Army  during  the  Peninsular  war" 
by  Miss  K.  E.  Crowe.  In  the  afternoon 
there  is  a  visit  to  Fishbourne  and  in  the 
evening,  a  banquet.  April  8.-9.45  a.m. 
"Naval  Therapy— 1860-1960"  by  Dr  M.  P. 
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sense,  wider  understanding  and  more  com- 
passion than  experts  sometimes  have"! 
This  is  a  glorious  example  of  the  fallacy 
commonly  held  by  so  many  of  our 
"leaders",  too  many  of  whom  are  technic- 
ally illiterate,  that  a  technical  education 
drives  out  common  sense  and  wider  under- 
standing (and  now,  apparently,  compas- 
sion). 

I  am  reminded  of  some  words  of  Sir 
Peter  Medawar  who,  talking  on  Radio  3  in 
August  1971,  said:  "There  is  no  such  thing 
as  a  faculty  of  judgment  that  can  be  exer- 
cised effectively,  independently  of  the  kind 
of  inside  knowledge  and  feeling  and  under- 
standing one  gets  for  a  subject  if  one  is 
working  in  it  and  deeply  immersed  in  it." 
Sir  Peter  continued :  "...  the  great  impor- 
tance of  science  in  human  affairs  has  been 
to  enlarge  beyond  all  previous  limits,  the 
nature  and  all  kinds  of  evidence  we  have 
to  take  into  account  before  passing  judg- 
ments and  forming  opinions  on  matters 
relating  to  human  affairs  and  human  wel- 
fare." 

Sir  Peter  Medawar  is  a  Fellow  of  the 
Royal  Society  and  a  former  director  of  the 
MRC  Research  Institute.  It  is  to  be  hoped 
that  these  attributes,  and  the  views  he  holds 
on  technical  knowledge  being  a  help  in 
the  consideration  of  human  problems, 
would  not  preclude  him  from  being  con- 
sidered for  appointment  to  a  Regional  or 
Area  Health  Authority,  if  he  would  want 
that ! 

Nicholas  Herdman 

Hingham,  Norfolk 

VAT? 

Vat  a  life:  Vat  an  upheaval!  Vat  a  tax 
vat  nobody  wants  and  vat  a  tax  the 
authorities  know  so  little  about! 

A.G. 


Earles  and  Mr  A.  F.  Prosser;  "Sir  James 
Cantlie"  by  Dr  J.  Fairer. 

The  programme  ends  with  lunch  on 
Sunday. 

Applications  for  tickets  should  be  ad- 
dressed to  the  Secretary,  British  Society 
for  the  Historv  of  Pharmacy,  36  York 
Place.  Edinburgh,  EH1  3HU. 

Pharmacy  in 
France 

Copies  of  the  preliminary  programme  for 
the  International  Congress  of  the  History 
of  Pharmacy  to  be  held  in  Paris,  Septem- 
ber 24-29,  are  now  available  from  Dr 
J.  K.  Crellin.  Wellcome  Institute  of  the 
History  of  Medicine.  183  Euston  Road. 
London.  NW1  2BP. 

The  special  theme  of  the  conference  is 
"The  relationship  through  the  centuries 
between  pharmacy  in  France  and  phar- 
macy in  other  countries". 


History  conferences  in 
Portsmouth  and  Paris 
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Market 
News 

CURRENCY  PROBLEMS 
DEPRESS  TRADING 

London,  February  14:  The  turmoil  in  inter- 
national currency  rates  during  the  week 
left  trading  in  the  commodity  markets  at 
a  low  ebb.  The  announcement  that  the 
American  dollar  would  be  effectively 
devalued  by  10  per  cent  came  too  late 
for  radical  changes  in  quotations  for 
crude  drugs  or  essential  oils. 

Brazilian  menthol  rates  being  linked 
to  the  dollar  could  ease,  and  in  fact  are 
a  little  easier  forward  than  last  week,  but 
merchants  were  careful  to  point  out  that 
the  Brazilians  would  not  wish  to  devalue 
the  cruzeiro  and  to  compensate  for  the 
loss  in  dollar  value  they  would  likely  in- 
crease their  rates.  So  far  as  American 
indigenous  botanicals  are  concerned  they 
have  been  in  short  supply  for  many 
months  and  the  rates  have  been  corres- 
pondingly high.  It  wHI  take  several  weeks 
to  ascertain  whether  the  dollar  devalua- 
tion will  mean  lower  prices  for  them. 
What  is  almost  certain  is  that  Japanese 
produce  will  be  dearer  as  a  result  of 
the  floating  of  the  yen.  Meanwhile,  how- 
ever, Chinese  peppermint  oil  was  easier 
in  the  forward  position.  Changes  among 
crude  drugs  included  lower  rates  for 
balsams  Canada  and  Peru  and  higher  for 
benzoin  and  Indian  valerian.  Movements 
among  gingers  were  erratic  with  Cochin 
lower,  Nigerian  higher  and  Sierra  Leone 
offers  withdrawn. 

Pharmaceutical  chemicals 


Bromides:  Crystals  (E  per  kg). 


12J-kg 

50-kg 

250-kg 

Ammonium 

052 

043 

040} 

Potassium 

0-47 

0'38i 

036 

Sodium 

046 

038 

0  35i 

"Powder  plus  £0  02. 

Mercury  salts:  Per  kg  in  50-kg  lots;  ammoniated 
powder  £5-15;  oxides — yellow  £5-90  and  red  £6-10, 
perchloride  £4-30;  subchloride  £545;  iodide  £5-70 
kg  for  25-kg. 

Zinc  carbonate:  BPC  25-kg  sacks  £0  25  kg. 
Zinc  chloride:  Granular  96-98%  £140  metric  ton. 
Zinc  sulphate:  Heptahydrate  £54  metric  ton. 


Crude  drugs 

Aconite:  Spot  £1,125  metric  ton;  £1,000,  elf. 
Agar:  fib)  Kobe  No  2,  £1-15;  European  £0-73. 
Aloes:  (metric  ton)  Cape  primes  £370  spot;  £350 
cif  nominal.  Curacao  (kg)  £710  spot;  £660  cif. 
Balsams:  (kg)  Canada  £4-40  spot;  shipment  £4-30, 
cif.  Cobaiba:  BPC  £120  Para,  £0  90.  Peru,  £2-25, 
£2-10,  cif.  Tolu:  BP  £150. 

Belladonna  (metric  ton)  leaves  £320  spot;  £315, 
cif.  Herb  £250:  £225,  cif.  Root,  £320  nominal  spot. 

Benzoin:  BPC  £43  to  £49  cwt  spot;  E42-E47,  cif. 
Buchu:  Spot  cleared;  March-April  shipment  £2-10, 

cif. 

Camphor:  BP  natural  powder  not  offering  from 
origin. 

Cardamoms:  (Per  lb  cif)  Alleppy  greens  No.  1 
£1-57;  prime  seeds  £158,  both  cif. 
Cascara:  Spot  £500  metric  ton;  no  cif  offers. 
Cassia:  Lignea,  broken  £810  metric  ton  cif. 
Cherry  bark:  Spot  £480  metric  tan,  cif. 
Chillies:  Zanzibar  £600  ton  spot. 
Cinnamon  bark:  Seychelles  £350  ton  cif.  nominal. 
Cinnamon  quills:  four  O's  £0  23lb;  quillings  £0'16 
lb.  cif. 

Cloves:  Madagascar  £1,620  ton,  cif. 


Cochineal:   Tenerife   black-brilliant   £7   kg  spot; 
Cocillana:  Spot  £700  metric  ton. 
£6-85,  cif.  Peruvian  silver  grey  £6-75  spot  nominal; 
£6-55,  cif. 

Colocynth  pulp:  Spot  £700  metric  ton. 

Dandelion:  Root  £535  nominal  metric  ton  spot; 

£520,  cif  nominal. 

Gentian:  Root  £510  metric  ton  spot;  £495,  cif. 
Ginger:  (ton)  Cochin,  new  crop  £310,  cif.  Jamai- 
can  No.   3,   £890,   cif.   Nigerian   split   £320,  cif. 
peeled  £410,  cif.  Sierra  Leone,  withdrawn. 
Gums:  Acacia:  Kordofan  cleaned  sorts  £325  metric 
ton  spot  nominal.  Karaya.  No.  2  faq  cwt,  spot. 
Henbane:  Niger  £1,500  metric  ton,  cif. 
Honey:   (per  ton  in  6-cwt  drums  ex-warehouse) 
Australian     light    amber    £390,     medium  £380. 
Canadian  £412-50.   Mexican  £398.   Chinese  light 
amber  £370. 

Hydrastis:  Spot  £2  80lb;  £2  60,  oif. 
Jalap:  Mexican  15%  resin  £1,025  metric  ton. 
Kola  nuts:  West  African  halves  £100  spot;  ship- 
ment £85  metric  ton,  cif. 

Lanolin:  Anhydrous  BP  minimum  1,000  kg  £375  to 

£415;  cosmetic  grade  £430. 

Lemon  peer:  Spot  £335  metric  ton;  £315,  cif. 

Liquorice  root:   (metric  ton)  Chinese  £105  spot; 

£70,  cif.  Russian  £120  spot,  £80,  cif. 

Lobelia:  American  herb  £780  metric  ton,  cif. 

Lycopodium:  Indian  £4' 75  kg;  Canadian  £5-10  kg. 

Mace:  Grenada  offers  withdrawn. 

Menthol:  (kg)  Chinese  spot  £6-10;  shipment  £5  85, 

cif.  Brazilian  spot  £380;  shipment  £3'50,  cif. 

Nutmeg:    (per  ton,  fob)   West  Indian  defectives 

£840,    sound    unsorted    £896,    110's   £1,008,  80's 

£1,120. 

Nux  vomica:  Shipment  £100  metric  ton,  cif. 
Pepper:  (ton)  Sarawak  black  £445  spot;  £425,  cif; 
white  £625;  £605,  cif. 
Pimento:  Jamaican  £830  long  ton,  cif. 


Coming  events 


Monday,  February  19 

Enfield  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre.  Chase  Farm 
Hospital,  at  7.45  pm.  Film  on  insomnia. 
Harrow  Branch,  Pharmaceutical  Society, 
Northwick  Park  Hospital,  Harrow,  at  8  pm.  Mr  D. 
Hebbs  on  "Home  brewed  wines  and  beers". 
Plymouth  Branch,  Pharmaceutical  Society,  Board 
room,  Greenbank  Hospital,  at  8  pm.  Professor 
D.  A.  Norton  (Bath  University)  on  "What's  in  the 
name?" 


Tuesday,  February  20 

Fife  Branch,  Pharmaceutical  Society,  Ollerton 
Hotel,  Kirkcaldy,  at  7.30  pm.  Ladies'  night; 
Mr  G.  Pairman  on  "Gemology". 
Lanarkshire  Branch,   Pharmaceutical  Society, 

Nurses'  recreation  hall,  Strathclyde  Hospital, 
Motherwell,  at  7.30  pm.  Film  night. 
Leeds  Branch,  Pharmaceutical  Society,  Golden 
Lion  Hotel,  Leeds,  at  8  pm.  Dr  I.  Hindmarsh  on 
"Drug  abuse". 

Teesside  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  Nurses'  lounge  (at 

7.30  pm  for  finger  buffet)  Nurses'  recreation  room, 

West  Lane,  Middlesbrough,  at  8.15  pm. 

Dr  I.  Stockley  on  "Drug  interactions". 

West  Kent  Branch,  Pharmaceutical  Society,  The 

New  Inn,  Hayes,  Kent,  at  7.30  pm.  Working  dinner 

Wednesday,  February  21 

Bournemouth  Branch,  Pharmaceutical  Society, 

Postgraduate  medical  centre,  Victoria  Hospital, 
Boscombe,  at  1.15  pm.  Mr  R.  W.  Prince  on 
"Ingrowing  toenails — a  new/old  successful 
operative  procedure".  Main  committee  room,  The 
New  Hospital,  Poole,  at  1.15  pm.  Mr  C.  E.  P. 
Markby  on  "A  surgeon's  experience  in  Israel". 
Bristol  Branch,  Pharmaceutical  Society,  Royal 
Hotel,  Bristol,  at  7.30  pm.  Annual  dinner. 
Sheffield  Branch,  Pharmaceutical  Society, 
Leicester  room,  Royal  Victoria  Hotel,  Sheffield, 
at  8  pm.  Mr  T.  P.  Astill  (deputy  secretary,  NPU) 
on  "VAT'. 

Yorkshire  Branch,  Guild  of  Hospital  Pharmacists, 

The  Three  Arrows,  Boroughbridge,  at  7.15  pm 
Annual  meeting  and  films  from  Roussel 
Laboratories  Ltd. 


Podophyllum:   Emodi   £330  metric  ton  cif. 
Quillaia:  £775  metric  ton  nominal. 
Rhubarb:  From  £0  30  to  £1-50  lb. 
Saffron:  Mancha  superior  £84  kg. 
Sarsaparilla:  Spot  £140  kg;  £125  cif. 
Seeds:  (ton)  Anise:  China  star  £175  duty  paid: 
shipmeni  £135,  cif.  Caraway:  Dutch  £2,120  metric 
ton,    cif.    Celery:    Indian    £320;    shipment  £265. 
cif.  Coriander:  Moroccan  £83,  cif.  Cumin:  Indian, 
£325,    cif.    Chinese   £300  metric   ton,    cif.  Dill: 
Indian,   for  shipment   £180,   cif.   Fennel:  Indian 
£210,  cif.  Chinese  £225  metric  ton.  Fenugreek: 
Moroccan  £95,  cif.  Mustard:  £60-£180  spot. 
Senega:  Canadian  £190  lb  spot  nominal. 
Senna:  (lb)  Tinnevelly  No.  3  faq  leaves  £0'06J: 
pods,    hand-picked    £0-11;    manufacturing  £0-8}; 
Alexandrian   h/p  £0-52  ex  wharf  manufacturing 
£0  26  nominal. 

Squill:  White  spot  £340  metric  ton  nominal. 
Styrax:  £2'30  lb  spot;  £2'25,  cif. 
Tonquin  beans:  Angostura  £850  metric  ton  spot. 
Tragacanth:  (50  kg)  No.  1  spot  £385,  No.  2  £340 
Turmeric:  Madras  finger  £220  ton;  £190,  cif. 
Valerian:  (metric  ton)  Continental  £280;  £275  cif; 
Indian  £300  spot;  £265,  cif. 

Waxes:  (ton)  Bees:  Australian  £670,  cif.  Candelilla 
£570  on  spot;  £545  cif.  Carnauba  prime  yellow, 
spot  £700;  £640,  cif;  fatty  grey  £400;  £360,  cif. 
Wltchhazel  leaves:  Spot  £800  metric  ton  nominal. 


Essential  and  expressed  oils 

Palmarosa:  £7  kg  spot,  £6  20,  cif. 

Peppermint:    (per    kg)    Arvensis    Chinese,  spot 

£2-70;  £2-62i,  cif,  afloat.  Brazilian  £165  spot;  Feb- 

March  £156,  cif.  American  piperato  from  £665, 

cif. 


Thursday,  February  22 

Bedfordshire  Branch,  Pharmaceutical  Society, 

The  Winston-Churchill,  Church  Street,  Dunstable, 
at  8  pm.  Mr  F.  G.  Bull  on  "Early  experiences  in 
pharmacy". 

Chester  Branch,  Pharmaceutical  Society, 

Grosvenor  Hotel,  Chester,  at  8  pm  (Joint  meeting 
with  Society  for  Analytical  Chemistry).  Speaker: 
Mr  A.  G.  Fishburn. 

Finchley  Branch,  Pharmaceutical  Society, 

Selborne  Hall,  Southgate,  London  N14.  Dinner 

and  dance.  Ticket  £3  from  Mr  B.  Sullivan,  14 

Chesterfield  Road.  Barnet,  Herts. 

Hounslow  Branch,  National  Pharmaceutical  Union, 

Europa  Lodge  Motel,  Great  West  Road,  Osterley, 

Isleworth,  Middlesex.  Mr  A.  Aldington  (a  member 

of  the  Executive)  on  "VAT". 

Leeds  Branch,  National  Pharmaceutical  Union, 

Golden  Lion  Hotel,  Lower  Briggate,  Leeds,  at 

8  pm.  Mr  K.  R.  Rutter  and  Mr  D.  Royce  (members 

of  the  Executive)  on  "VAT". 

Northumbrian  Branch,  Pharmaceutical  Society, 

Swallow  Hotel,  at  7.30  pm.  Dr  R.  W.  Davies  on 

"Roman  Britain". 

Nottingham  Branch,  National  Pharmaceutical 
Union,  Main  lecture  theatre,  T1  Block.  Applied 
Science  Building,  University  of  Nottingham. 
Mr  T.  P.  Astill  (deputy  secretary.  NPU)  on  "VAT". 
Pharmaceutical  Society  of  Great  Britain,  The 
Society's  House,  17  Bloomsbury  Square,  London 
WC1A  2NN,  at  7  pm.  Mr  N.  Cooper  (chief 
pharmacist,  Ministry  of  Health  and  Social 
Services.  Northern  Ireland)  on  "Pharmacy  in 
Ireland". 

Friday,  February  23 

Blackpool  Branch,  Nationar  Pharmaceutical  Union, 

Imperial  Hotel,  North  Promenade,  Blackpool,  at 
7.45  pm.  Mr  T.  P.  Astill  (deputy  secretary,  NPU) 
on  "VAT". 

Dundee  and  Eastern  Scottish  Branch, 
Pharmaceutical  Society,  Seminar  room  G10, 
Dundee  University,  at  8.15  pm.  Dr  J.  A.  Charlton 
(Dundee  University)  on  "The  Tay  estuary". 
Society  of  Cosmetic  Chemists,  Grosvenor  House 
Hotel,  Park  Lane,  London  W1,  at  7.15  pm.  Dinner 
and  dance. 

Sunday,  February  25 

Glasgow  and  West  of  Scotland  Branch, 

Pharmaceutical  Society,  Bay  Hotel,  Gourock,  at 
2.30  pm.  Mr  J.  Stewart  (chairman,  Scottish 
Executive  of  Society),  Mr  T.  Cockburn  Kelly 
(chairman.  Pharmaceutical  General  Council),  Mr 
C.  Barrie  Thompson  (manager,  Macarthys  Ltd) 
will  discuss  "Pharmatopics". 
Salaried  Pharmacists  Union,  Conway  Hall,  Red 
Lion  Square,  London  WC2,  at  3  pm.  AGM  followed 
by  open  meeting.  Mr  A.  G.  M.  Madge  on  "Some 
implications  of  the  EEC". 
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Stock 

new-formula 

CIDAL 

Fancy  having  the  time  of  your  life 
for  a  fortnight  in  sun-soaked  Bermuda? 
Enter  the  great  Cidal  'Make  a  Match' 
Competition  -  you'll  find  an  entry 
form  in  every  case  of  new-formula 
Cidal  -  and  this  star  prize  could  be 
YOURS.  Order  stocks  of  Cidal  right 
away  from  your  wholesaler,  get  your 
entry  forms. 

We've  given  Cidal  soap  new  medical 
ingredients  -  it  now  contains  a  gentle 


4i 


and  extremely  effective  germicide  called 
Irgasan.  We've  given  it  more  lathering 
power.  A  new  shape.  A  new  colour.  A  new 

eye-catching  pack. 
And  to  make  sure  everybody  knows  all 
this,  we've  got  a  huge,  nation-wide 
advertising  campaign  ready  to  break, 
we're  sending  mailings  to  doctors  and 
we've  prepared  special  point-of-sale 
material  for  big  extra  impact. 
Order  stocks  of  new-formula 
Cidal  today  -  a  lot  of 
customers  wanting  Cidal  will 
be  coming  your  way,  and 
inside  every  case  you'll 
find  an  entry  form  for  our 
great  'Make  a  Match' 
Competition. 


CIDAL 

Find  out  more 
about  new-formula  CIDAL 

Contact  J.  Bibby  and  Sons  Ltd. 
Richmond  House, 
1  Rumford  Place,  Liverpool 
L3  9QQ.  Tel.  051-236  6671 
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Beutson 
grass  1 


Choose  Beatson  glass  containers  because 
nothing  is  more  natural  than  glass 
for  keeping  contents  pure  and 
clean,  and  Beatson  make  glass 
containers  to  the  highest  standards 
with  your  needs  in  mind. 
This  ribbed  oval,  in  white  flint  and 


amber,  is  one  of  the  large  and  varied 
range  in  the  Beatson  tradition. 
Ask  your  wholsaler. 

BEATSON,  CLARK  &  CO.  LTD., 
Rotherham,  Yorkshire. 
Tel:  0709  79141  Telex:  54329 


the  natural  choice 
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pellets  I  MOUTH  ULCERS] 

ANTIBIOTICS  &  VITAMINS  LTD.,  01-903  5541 

PARKAR  HOUSE,  BERESFORD  AVENUE.  WEMBLEY.  MIDOX. 


SURGICAL  ELASTIC  HOSIERY 

O  TWO-WAY  STRETCH  ELASTICjYARN 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made  lo  Measure 
Also  obtainable  direct  or  through  your  wholesaler.  Write  (or  literature. 

abdominal  Belts  '  Spinal  Supports  '  Elastic  Band  Trusses  '  Jock  Straps 
uspensory  Bandages      '     Athletic  Slips  Stockinette  Bandages 


SALLIS  LTD 


Vernon  Works,  Basford,  Nottingham 
Phone:  77841-2  Grams:  Eeslness 


This  label  can  help  you 
solve  your  problems 

OLNEY  BROS  shopfitters  offer  you  a 
complete  service  from  start  to  finish. 
Beautifully  fitted  interiors  using 
system  80  Stylish  shopfronts, small 
building  works,  lighting,  heating, even 
flooring  and  suspended  ceilings.  Yes 
EVERY  ASPECT  OF  SHOPFITTING 

For  details  of  services  or  just  for 
ideas  send  to.   OLNEY  BROS  LTD. 
jado  house,  northbridge  road, 
berkhamsted.herts      'BP  5417-9 


name  

address 


Classified 
Advertisements 


Display  £5.00  per  single  column  inch,  minimum  1  inch 
(1"  x  1f").  i  page  (4|"  x  3i")  £45.00.  \  page  (41"  x 
7"  or  10"  x  3D  £80.  Whole  page  (10"  x  7")  £140.00. 

Lineage  £0.40  per  line,  minimum  5  lines  @  £2.00. 

Box  Numbers  £0.25  extra. 


ihopfittings 


Low  Cost 
Unit 

Shopfronts 

600  Designs 


Take 
36 

Months 
To  Pay 


0  In  Anodised  Aluminium 
4t  Bull!  In  Illuminated  signs 
H  Available  from  stock 
♦  Installed  In  2  Days 
on  most  sites 

UNIT  SHOPFRONTS  LTD 

9  Alntree  Road   Perlvale  Middles©* 

PHONB01-997-9943/7 


LECTRICAL  installations  and  re- 
res,  fluorescents,  spots,  heaters, 
lc,  Suspended  Ceiling  Specialist. 
Herplan  Electrics  Limited,  Jado 
ouse,  Northbridge  Road,  Herts, 
el:  5417-9. 


SHOPFRONTS  and  interior  tittings 
by  Chemist  Specialists.  WARWICK 
SHOPFITTING.  20  Rudd  Street. 
London,  SE18  6RS.  Tel:  01-854 
0343. 


Miscellaneous 


CHEMISTS 

Many  of  our  customers  earn 
£60  per  week  extra  profit  with 
no  staff  or  stock  problems  . . . 
If  you  have  unproductive 
space  why  not  install  a 
Village  Mini  Laundry?  .  .  . 
A  very  useful  commodity  for 
any  community  without  a 
Launderette  .  .  . 
For  further  information 
please  contact 
Village  Laundry  Ltd., 
White  Lion  House, 
White  Lion  Square, 
Hatfield,  Herts. 
Hatfield  67314. 


FASHION  JEWELLERY 

Jodez  (Manchester)  Ltd. 
9  Sugar  Lane  &  34  Shudehill 
Manchester  4.    DEAnsgate  6565 

Largest  and  most  exclusive 
selection  of  Necklets,  Brooches. 
Chainbelts,  Dress  Rings,  Ear- 
rings (all  types),  Hair-Orna- 
ments, etc.  Limited  quantity  ot 
clearing  lines  available,  parcels 
from  £5.00  and  upwards. 


PAPER  ROLLS  for  all  Cash 
Registers  and  Adding  Mach- 
ines. Suppliers  to  Chemists 
throughout  Gt.  Britain.  Write 
Cashadd,  61  Liverpool  Road, 
Irlam,  Lanes  or  Tel:  061-775 
2493. 


Business  wanted 


Wanted 

Chain  Drug  Stores 

We  are  interested  in  purchasing  an  interest  in  a  chain  of  drug  stores 
that  may  be  in  need  of  capital  for  expansion  of  operations. 
Management  must  be  aggressive  and  young.  Please  furnish  all 
information  including  telephone  number  necessary  to  arrange  an 
appointment  between  March  5th  and  12th  to  Box  No.  2103. 

Replies  will  be  held  in  confidence. 


Notices 


JOHN  HALL  (CHEMISTS)  LTD 

Owing  to  bomb  damage  we  have 
had  to  vacate  our  premises  at 
13  Dunluce  Street,  Larne. 
Please  address  all  correspondence 
to  the  address  below  : 
"Galen"  63  Carrickfergus  Road, 
Larne,  Co.  Antrim,  N.  Ireland 


Overseas 
Agents 


AUSTRALIAN  REPRESENTATION 

Australian  businessman  with  top 
level  contacts  visiting  U.K.  early 
June  to  late  August  wishes  to 
hear  from  manufacturers  In  the 
Grocery/Pharmaceutical  field  with 
a  viewto  acting  as  Agent/Distribu- 
tor—  Sydney  based. 

Reply  Box  No.  2106 


Wanted 


URGENTLY  REQUIRED,  all  items 
connected  with  old-fashioned  Phar- 
macies.— Runs  of  drug  drawers,  shop 
rounds,  iars,  etc. — Telephone  Ash- 
tead  (Surrey)  72319  or  write  Robin 
Wheeler.  'Maolehurst'.  Park  Lane. 
Ashtead,  Surrey. 


Stocktakers 


ASK  THE  Trade  Valuers  Institute  for 
list  of  Members  and  be  assured  of 
competent  Valuers.  Prospective  Mem- 
bers apply  to  T.V.I.,  180.  Main  Rd.. 
Gidea  Park,  Essex.   Romford  66466. 
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Classified  advertisements 


Hospital  appointments      Situations  vacant 


Northampton  General  Hospital 

BASIC  GRADE  PHARMACIST 

full  or  part  time 

required  in  this  busy  hospital  pharmacy.  Previous 
experience  not  essential. 

For  further  details  please  write  or  telephone  : 

The  Group  Pharmacist 
Northampton  34700  extension  94 
Applications  should  be  sent  to  the  Group  Pharmacist 
General  Hospital,  Northampton,  NN1  5BD 


ILFORD  AND  DISTRICT  HOSPITAL 
MANAGEMENT  COMMITTEE 


GROUP  PHARMACY 

DEPUTY  CHIEF  PHARMACIST 
V  (GROUP) 

Salary  scale  £1.920/2,430  p. a.  plus  £126 
p. a.  London  Weighting.  Applications  to 
the  Group  Secretary.  King  George 
Hospital,  Eastern  Avenue,  llford.  Essex. 


High  Wycombe  &  District  HMC 
Amersham  General  Hospital. 
Amersham,  Bucks 

FULL  TIME  CERTIFIED 
PHARMACY  TECHNICIAN 

required  for  busy  department. 
Applications  with  names  of  two 
referees  to  Hospital  Secretary  or 
telephone  Chief  Pharmacist, 
Amersham  4411,  Ext  1  for  further 
details.  Ref.  737. 


CHASE  FARM  HOSPITAL, 
THE  RIDGEWAY,  ENFIELD,  MIDDX. 
(General  357  beds) 

DEPUTY  CHIEF  PHARMACIST  re- 
quired. Salary  scale  £1884  p.a.  to  £2379 
p. a.  Chase  Farm  Hospital  (approxi- 
mately 12  miles  from  the  centre  of 
London)  is  at  present  being  rebuilt  as 
a  District  General  Hospital,  and  is  a 
designated  Accident  Centre.  Applica- 
tions giving  age,  qualifications,  details 
of  previous  experience  and  names  and 
addresses  of  two  referees  to  The 
Hospital  Secretary. 


Agents 


Business 
for  sale 


PICOT  PERFUMES 

require  an  active  Agent  for  the 
West  Country  to  service  the 
following  areas  on  a  commis- 
sion basis:  Worcs,  Warks,  Glos, 
Somerset,  Devon,  Cornwall. 
Dorset  and  Wilts.  We  are  look- 
ing for  someone  with  proven 
experience,  and  success,  to 
handle  our  quality  products. 
Please  apply  in  the  first  instance 
by  letter  with  pertinent  informa- 
tion about  yourself  to: 

The  Sales  Manager 
PICOT  LIMITED 
50  Upper  Brook  Street 
London  W1Y  2AE 


DRUG  STORE/HEALTH  FOODS, 
formerly  Chemists  (Dispensary  still 
intact),  Freehold  Shop,  end  of 
terrace.  C/H  &  double  glazed  flat 
over.  Detached  garage,  small  sec- 
luded garden.  Reason  for  sale — ill 
health.  Price  £14,000  +  S.A.V. 
approx.  C2.000.  Box  No.  2105. 


LADY  OR  GENTLEMAN 

Representative  or  Agent  required 
for  new  line.  First  time  in  this 
country.  Preferably  with  experience 
in  the  Sunglass  field.  Fantastic 
opportunity  for  right  person. 
Apply  in  writing  to  R.  FARRA 
(London)  LTD.,  44  Crawford  Street, 
London  W.1 . 


For  sale 


For  premature  ejaculation.  Retail  75p 
per  tube  Wholesale  £2.50  carton 
of  6.  Post  paid  c.w.o.  from: 

LLOYDS  SURGICAL  DEPT  LTD, 
COMMERCIAL  ROAD,  PORTSMOUTH. 

Showcard  free  on  request. 


FOR  SALE.  Large  quantities  of 
ethicals  at  greatly  reduced  prices, 
owing  to  change  in  ownership  of 
business.  Box  No.  2100. 


MANLY  MAN'S  BELT.  Nationally 
advertised  "obtainable  from  chem- 
ists". £2  95.  Full  trade  terms.  Order 
by  waist  measurement  from  Manly 
Co.,  23  Freshwater  Parade, 
Bishopric,  Horsham,  Sussex.  Tele- 
phone:  Horsham  5426. 


SHOT  GUNS,  Target  Rifles,  Target 
Pistols,  and  Air  Guns,  new  and 
second-hand.  Quotation  by  return. 
Hirst,  M.P.S.,  Herncliffe  Spring 
Gardens  Lane,   Keighley,  Yorks. 


Vestric 


Branch 
Pharmacist 

The  Company:  Vestric  is  the  largest  pharmaceutical 

wholesaler  in  the  United  Kingdom, 
providing  services  to  retail 
pharmacies,  hospitals,  clinics, 
veterinary  surgeons  and  users  of 
surgical  equipment  from  34 
centres. 

The  Position:    A  Pharmacist  is  required  at  the 
Company's  Speke,  Liverpool 
Branch,  who  will  be  responsible 
for  providing  technical  and 
professional  services  in  connection 
with  pharmaceutical  products 
handled  by  the  Branch,  and  will  be 
expected  to  work  much  on  his 
own  initiative. 

The  Company  offers  an  attractive 
starting  salary  together  with 
significant  fringe  benefits,  which 
include  pension  and  life  assurance 
schemes,  profit  sharing  bonus,  etc. 

Write  in  first  instance  to: 

The  Personnel  Manager, 
VESTRIC  LTD., 

Chapel  Street, 
Runcorn,  Cheshire. 
WA7  5AP. 

A  member  of  the  Glaxo  group  of  companies. 


MIMS 

AN  EDITORIAL 
ASSISTANT 

is  required  to  help  with  the 
production  of  the  above  journal. 
Applicants  should  be  female 
pharmacists,  interested  in 
Pharmacology  and  able  to  write 
clear  concise  English.  Previous 
editorial  experience  is  not 
essential.  Salary  negotiable. 

Please  write  giving  details  of 
qualifications  and  experience  to: 
Mrs.  F.  J.  Wilson,  B.Pharm., 
M.P.S.,  Editor.  MIMS. 
Haymarket  Publishing  Ltd., 
Gillow  House,  5  Winsley 
Street,  London  W1  A  2HG. 


Applications  are  invited  for  the 
post  of 

SENIOR  PHARMACIST 

at  the 
HEALTH  CENTRE, 
SIGHTHILL,  EDINBURGH 

in  accordance  with  the  Whitley 
Council   Salary  Scale  £1,689- 

£2,100  per  annum. 
The  appointment  will  be  subject 
to  the  Whitley  Council  Conditions 
of  Service  and  the  National  Health 
Service  (Superannuation)  (Scot- 
land)  Regulations.  Canvassing 

disqualifies. 
For  further  particulars  and  form  of 
application  apply  to  the  Clerk, 
Edinburgh  Executive  Council. 
"Drumsheugh  House",  37a 
Drumsheugh  Gardens,  Edin- 
burgh, EH3  7SP,  with  whom 
applications  should  be  lodged 
not  later  than  28th  February 
1973. 


Printed  in  Great  Britain  by  THE  SIDNEY  PRESS  LTD,  Sidney  Road,  Bedford,  and  published  by  BENN  BROTHERS  LTD,  25  New  Street  Square,  London,  EC4A 
3JA.  Registered  at  the  GPO  as  a  newspaper.  ©  all  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  or  transmitted 
in  any  form  or  bv  any  means,  electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the  prior  permission  of  Benn  Brothers  Ltd. 
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PHARMACIST-botswana 

Up  to  £3  660  +  Gratuity 


Tour  2-3  years 
Education  Allowances 
and    children's  visit 
passages 
*  Generous  paid  leave 


Subsidised  Accom- 
modation 

Free  family  passages 
Gratuity  25%  of  basic 
salary 

Low  income  tax 


An  assistant  to  the  Senior  Pharmacist  is 
required  at  the  Central  Medical  Stores, 
Gaborone.  Candidates  under  60  years  of 
age  must  be  Members  of  the  Pharmaceutical 
Society  with  5  years  post  graduate  experi- 
ence in  hospital  pharmacy  and  medical 
stores  procedure. 

The  post  described  is  partly  financed  by 
Britain's  programme  of  aid  to  the  develop- 
ing countries  administered  by  the  Overseas 
Development  Administration  of  the  Foreign 
and  Commonwealth  Office. 

Apply  to:  CROWN  AGENTS,  M.  Division, 
4  Millbank,  London  SW1P  3JD,  for  applica- 
tion form  and  further  particulars  stating 
name,  age,  brief  details  of  qualifications  and 
experience  and  quoting  reference  number 
M2X/721145/CD. 


CHIEF  PHARMACIST 

HOME  OFFICE,  PRISON  DEPARTMENT 

Applications  are  invited  from  male  or  female  registered  Pharmacis  s 
aged  25  or  over  for  appointment  as  Chief  Pharmacist,  Category  III 
at  Her  Majestys  Prison,  Parl<hurst,  nr  Newport,  Isle  of  Wight. 
Previous   hospital  experience   is   net  essential. 

Salary  scale  £2,082  to  £2,766  plus  £111  per  annum  environment 
allowance.  Starting  salary  above  the  minimum  of  the  scale  may  be 
allowed  for  previous  National  Health  Service.  Government  Service  or 
other  comparable  experience. 

As  the  duties  include  supervision  of  certain  other  prison  department 
establishments  some  travelling  will  be  necessary. 

A  five-day  week  is  worked.  The  annual  leave  allowance  is  four  weeks 
four  days  rising  to  five  weeks  and  two  days  after  ten  years'  total 
service,  plus  six  public  holidays. 

Application  forms  obtainable  from  the  Establishment  Officer,  Home 
Office,  Prison  Department  (R  10/10  VDC),  Portland  House,  Stag 
Place.  London,  SW1. 

For  further  information  please  telephone  the  Head  Pharmacist  of  the 
Prison  Service  (098-381  3855  Ext  267). 


WALSALL 

Manager  required  for  busy  dispensing 
pharmacy.  Excellent  opportunity  for 
in  energetic  Pharmacist  to  obtain  re- 
gard for  his  work.  Generous  basic 
salary,  plus  commission  on  turnover 
ind  annual  profits.  Good  supporting 
:ounier  staff  and  Dispensing  Assis- 
ant.  Non-contributory  pension 
icheme. 

Write  H.  H.  Thatcher  Ltd.  132  C  ald- 
nore  Road,  Walsall,  or  telephone 
Walsall  28241. 


PHARMACY  TECHNICIAN 

REQUIRED 

for  work  in  our  specials 
dispensing  department. 
Applicants  should  possess  the 
Certificate  of  the  Society  of 
Apothecaries  or  City  &  Guild 
Dispensing  Technicians 
Certificate 
Hours  of  work  8.15  a.m.  to  4.45  p.m. 
Monday  to  Friday. 
Salary  by  arrangement 
Apply  to: 

A.  J.  Wilkinson,  Chief  Pharmacist 

MACARTHY'S  LABORATORIES 

LTD 

Chesham  House,  Chesham  Close 
Romford 


Pharmacist 

Zambia 

£3,750  + 

This  salary  which  includes  terminal  gratuity 
after  completion  of  a  five-year  contract  is 
offered  to  a  pharmacist  possessing  U.K. 
qualifications  and  capable  of  managing  a 
busy  retail  shop  in  Kitwe,  a  modern  town  in 
the  heart  of  Zambia's  copper  belt. 

A  free  furnished  house  and  car  allowance 
will  be  provided  for  the  successful  applicant. 

Applications  stating  age,  details  of  exper- 
ience, qualifications  and  family  circumstances 
should  be  sent  to:- 

The  Recruitment  Manager,  (PZ/CD) 
Hastand  Limited, 
42  Upper  Berkeley  Street, 
London,  W1H  7PL. 

Karibu  Chemists  Ltd. 
Kitwe,  Zambia 


ASSISTANT  QUALITY 
CONTROL  MANAGER 

A  vacancy  occurs  for  the  position  of  Assistant  Quality  Control 
Manager,  responsible  for  the  control  of  in-coming  components 
through  to  finished  products. 

Some  previous  experience  essential;  salary  to  be  negotiated. 
Please  apply,  in  writing  to:- 

N.  Occleston, 
^%  Ortho 

j|  Pharmaceutical  Ltd., 
HP  Saunderton, 

Company    Hi8h  Wycombe, 
1  Buckinghamshire. 


YOUNG  ENERGETIC  PHARMACIST 
required  for  Superintending  and 
Managing  position  in  expanding 
pharmacy  dealing  mainly  in  pres- 
cription work.  Salary  negotiable 
with  commission  or  profit  sharing 
scheme.  The  owners  would  even 
consider  a  leasing  scheme  to  a 
suitable  applicant  prepared  to  pur- 
chase goodwill.  Box  No.  2104. 

SCOTLAND  George.  Orridge  require 
additional  Stocktaking  staff  from 
their  Glasgow  Office.  Previous  ex- 
perience an  advantage.  Substantial 
salary,  and  bonus.  Five-day  week. 
All  expenses  paid.  Lady  applicants 
considered.  Apply  J.  D.  Roy,  George. 
Orridge,  20  Renfrew  St.,  Glasgow 
G2  3BW.  Tel.  041  332  7977. 

PHARMACIST  REQUIRED  to  control 
production  in  an  expanding  small 
company.  Replies  to  Box  No.  2107 


REPRESENTATIVE  to  promote  new 
range  of  machines  about  to  be 
offered  to  pharmacies  and  hospitals, 
required  for  country-wide  repre- 
sentation. Man  or  woman  would  be 
considered  and  knowledge  of 
pharmacy  practice  advantageous. 
Apply  Mrs.  Barker,  C.  E.  King  Ltd., 
41   London  Street,  Chertsey,  Surrey 

FREE  LANCE  REPRESENTATIVE 
wanted  to  sell  German  Dietetic  Pro- 
ducts and  various  types  of  Massage 
Machines. — Lozinski  Limited,  65  St. 
Augustines  Avenue,  Wembley,  Middx, 


Please  mention  C  &  D 
when  replying 
to  advertisements 
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Lastolita  continue  to  improve  their 
range  of  superfine  elastic  tights  and 

stockings  for  maternity  wear. 
The  latest  addition  to  their  already 

famous  range  are  maternity  tights 
with  an  adjustable  waistband. 

Comfort  is  essential  during 
pregnancy.  The  new  tights  are  designed 

to  be  personally  adjusted  to  exactly 
the  right  fit  throughout  the  complete 

nine  months-and  they  are 
attractive  enough  to  be  worn  again 

after  pregnancy.  They  give  the 
constant  support  for  which  Lastolita 

are  famous. 
And  of  course,  the  whole  Lastolita 


range  of  maternity  tights  have  the 
unique  elastic  fishnet  panel  which 

adapts  itself  to  the  growing  figure 
of  the  mother-to-be.  They  are 

comfortable  to  wear,  whilst  giving 
all  the  support  needed. 

Lastolita  give  mothers-to-be  all  the 
support  they  need  in  the  most 

attractive  way  possible. 

asfettfa 

Lightweight  elastic  stockings  and  tights 
THE  FOUNDATION  FOR  PERFECT  LEGS 
Lastonet  Products  Limited,  Redruth,  Cornwall. 


